
Site Plan Application
Reference City of Alachua Land Development Regulations Article 2.4.9
A. PROJECT

1. Project Name:

2. Address of Subject Property:

3. Parcel ID Number(s):

4. Existing Use of Property:

5. Future Land Use Map Designation :

6. Zoning Designation:

7. Acreage:

B. APPLICANT

1. Applicant’s Status Owner (title holder) Agent

2. Name of Applicant(s) or Contact Person(s): Title: 

Company (if applicable):

Mailing address:

City: State:  ZIP:

Telephone: FAX: e-mail:

3. If the applicant is agent for the property owner*:

Name of Owner (title holder):

Mailing Address:

City:      State:  ZIP:

* Must provide executed Property Owner Affidavit authorizing the agent to act on behalf of the property owner.

C. ADDITIONAL INFORMATION

1. Is there any additional contact for sale of, or options to purchase, the subject property? Yes  No

If yes, list names of all parties involved:

If yes, is the contract/option contingent or absolute? Contingent Absolute

D. ATTACHMENTS

1. Site Plan including but not limited to:
a. Name, location, owner, and designer of the proposed development.
b. Zoning of the subject property.
c. Vicinity map - indicating general location of the site and all abutting streets and properties.
d. Complete legal description.
e. Statement of Proposed Uses.
f. Location of the site in relation to adjacent properties, including the means of ingress and egress to

such properties and any screening or buffers along adjacent properties.
g. Date, north arrow, and graphic scale (not to exceed one (1) inch equal to fifty (50) feet.)
h. Area and dimensions of site.
i. Location of all property lines, existing right-of-way approaches, sidewalks, curbs, and gutters.
j. Access and points of connection to utilities (electric, potable water, sanitary sewer, gas, etc.)
k. Location and dimensions of all existing and proposed parking areas and loading areas.
l. Location, size, and design of proposed landscaped areas (including existing trees and required

landscaped buffer areas) with detail illustrating compliance with Section 6.2.2 of the Land
Development Regulations.

FOR PLANNING USE ONLY
Case #:   
Application Fee: $
Filing Date: 
Acceptance Date: 
Review Type: P&Z

City of Alachua ♦ Planning and Community Development Department
PO Box 9 ♦ Alachua, FL 32616 ♦ (386) 418-6121

Page 1 of 4 
Revised 9/30/2014

CO-

Walmart #3873-00
SE Quadrant of Intersection of US 441 & I-75

03869-013-000 and 03869-014-000
Vacant

COMM
Commercial Intensive

31.26

Michael Thomas Director, Proj. Design & Mang.

Walmart Stores East, LP
2001 SE 10th Street

Bentonville Arkansas 72716-5510
479-204-2186 479-273-8380 Michael.Thomas1@wal-mart.com

N/A

■



Site Plan Application 
Reference City of Alachua Land Development Regulations Article 2.4.9 
A. PROJECT 

1. Project Name:

2. Address of Subject Property:

3. Parcel ID Number(s):

4. Existing Use of Property:

5. Future Land Use Map Designation :

6. Zoning Designation:

7. Acreage:

B. APPLICANT 

1. Applicant’s Status   Owner (title holder)   Agent 

2. Name of Applicant(s) or Contact Person(s): Title: 

Company (if applicable):

Mailing address:

City:  State:  ZIP: 

Telephone: FAX: e-mail: 

3. If the applicant is agent for the property owner*:

Name of Owner (title holder):

Mailing Address:

City:      State:  ZIP: 

* Must provide executed Property Owner Affidavit authorizing the agent to act on behalf of the property owner.

C. ADDITIONAL INFORMATION 

1. Is there any additional contact for sale of, or options to purchase, the subject property?  Yes  No     

If yes, list names of all parties involved: 

If yes, is the contract/option contingent or absolute?   Contingent   Absolute 

D. ATTACHMENTS 

1. Site Plan including but not limited to:
a. Name, location, owner, and designer of the proposed development.
b. Zoning of the subject property.
c. Vicinity map - indicating general location of the site and all abutting streets and properties.
d. Complete legal description.
e. Statement of Proposed Uses.
f. Location of the site in relation to adjacent properties, including the means of ingress and egress to

such properties and any screening or buffers along adjacent properties.
g. Date, north arrow, and graphic scale (not to exceed one (1) inch equal to fifty (50) feet.)
h. Area and dimensions of site.
i. Location of all property lines, existing right-of-way approaches, sidewalks, curbs, and gutters.
j. Access and points of connection to utilities (electric, potable water, sanitary sewer, gas, etc.)
k. Location and dimensions of all existing and proposed parking areas and loading areas.
l. Location, size, and design of proposed landscaped areas (including existing trees and required

landscaped buffer areas) with detail illustrating compliance with Section 6.2.2 of the Land
Development Regulations.
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Legal Description: (Parcel 03869-013-000 – Walmart Parcel) 
A TRACT OF LAND SITUATED IN FRACTIONAL SECTIONS 9, 10, 15, AND 16, TOWNSHIP 8 SOUTH, 
RANGE 18 EAST, AND THE WILLIAM GARVIN GRANT, CITY OF ALACHUA, ALACHUA COUNTY, 
FLORIDA, SAID TRACT OF LAND BEING MORE PARTICULARLY DESCRIBED AS FOLLOWS: 
 
COMMENCE AT THE SOUTHEAST CORNER OF THE AFOREMENTIONED FRACTIONAL SECTION 
9, TOWNSHIP 8 SOUTH, RANGE 18 EAST FOR THE POINT OF REFERENCE AND RUN 
S.00°51'49"E., A DISTANCE OF 3.91 FEET TO THE SOUTHERLY RIGHT OF WAY LINE OF THE 
ABANDONED SEABOARD COASTLINE RAILROAD (200 FOOT RIGHT OF WAY); THENCE RUN 
N.88°37'47"W., ALONG SAID SOUTHERLY RIGHT OF WAY LINE, A DISTANCE OF 790.35 FEET TO 
THE INTERSECTION OF SAID SOUTHERLY RIGHT OF WAY LINE WITH THE EASTERLY RIGHT OF 
WAY LINE OF INTERSTATE HIGHWAY NO. 75 (300 FOOT LIMITED ACCESS RIGHT OF WAY)  AND 
THE TRUE POINT OF BEGINNING; THENCE RUN N.04°30'53"E., ALONG SAID EASTERLY RIGHT OF 
WAY LINE, A DISTANCE OF 49.91 FEET; THENCE RUN S.88°32'46"E., A DISTANCE OF 49.98 FEET; 
THENCE RUN N.04°58'37"E., A DISTANCE OF 50.15 FEET TO THE CENTERLINE OF THE 
AFOREMENTIONED ABANDONED SEABOARD COASTLINE RAILROAD; THENCE RUN 
S.88°36'33"E., ALONG SAID CENTERLINE, A DISTANCE OF 379.41 FEET TO THE SOUTHWEST 
CORNER OF THAT CERTAIN PARCEL OF LAND AS DESCRIBED IN OFFICIAL RECORD BOOK 1620, 
PAGE 1020 OF THE PUBLIC RECORDS OF ALACHUA COUNTY, FLORIDA, SAID PARCEL OF LAND 
BEING HEREINAFTER REFERRED TO AS PARCEL "A"; THENCE RUN N.04°14'21"E., A DISTANCE 
OF 179.48 FEET TO THE NORTHWEST CORNER OF SAID PARCEL "A"; THENCE RUN 
S.79°38'59"E., ALONG THE NORTH LINE OF SAID PARCEL "A", A DISTANCE OF 505.22 FEET TO 
THE NORTHEAST CORNER OF SAID PARCEL "A"; THENCE RUN S.88°35'59"E., ALONG THE 
NORTH RIGHT OF WAY LINE OF THE AFOREMENTIONED ABANDONED SEABOARD COASTLINE 
RAILROAD, A DISTANCE OF 19.74 FEET; THENCE DEPARTING SAID RIGHT OF WAY LINE RUN 
S.04°11'43"W., A DISTANCE OF 1431.98 FEET; THENCE RUN N.85°48'17"W., FOR A DISTANCE OF 
952.11 FEET TO THE EASTERLY RIGHT OF WAY LINE OF INTERSTATE HIGHWAY NO. 75 (300 
FOOT LIMITED ACCESS RIGHT OF WAY); THENCE RUN N.04°11'43"E., ALONG SAID EASTERLY 
RIGHT OF WAY LINE, FOR A DISTANCE OF 1184.62 FEET TO THE POINT OF BEGINNING. 
 
THE ABOVE DESCRIBED TRACT OF LAND CONTAINS 30.19 ACRES MORE OR LESS 
 

 

 

 

 

 

 

 

 

 

 



Legal Description: (Parcel 03869-014-000 – Passive Recreation Parcel) 
A TRACT OF LAND SITUATED IN FRACTIONAL SECTIONS 9, 10, 15, AND 16, TOWNSHIP 8 SOUTH, 
RANGE 18 EAST, AND THE WILLIAM GARVIN GRANT, CITY OF ALACHUA, ALACHUA COUNTY, 
FLORIDA, SAID TRACT OF LAND BEING MORE PARTICULARLY DESCRIBED AS FOLLOWS: 
 
COMMENCE AT THE SOUTHEAST CORNER OF THE AFOREMENTIONED FRACTIONAL SECTION 
9, TOWNSHIP 8 SOUTH, RANGE 18 EAST FOR THE POINT OF REFERENCE AND RUN 
S.00°51'49"E., A DISTANCE OF 3.91 FEET TO THE SOUTHERLY RIGHT OF WAY LINE OF THE 
ABANDONED SEABOARD COASTLINE RAILROAD (200 FOOT RIGHT OF WAY); THENCE RUN 
N.88°37'47"W., ALONG SAID SOUTHERLY RIGHT OF WAY LINE, A DISTANCE OF 790.35 FEET TO 
THE INTERSECTION OF SAID SOUTHERLY RIGHT OF WAY LINE WITH THE EASTERLY RIGHT OF 
WAY LINE OF INTERSTATE HIGHWAY NO. 75 (300 FOOT LIMITED ACCESS RIGHT OF WAY); 
THENCE RUN N.04°30'53"E., ALONG SAID EASTERLY RIGHT OF WAY LINE, A DISTANCE OF 49.91 
FEET; THENCE RUN S.88°32'46"E., A DISTANCE OF 49.98 FEET; THENCE RUN N.04°58'37"E., A 
DISTANCE OF 50.15 FEET TO THE CENTERLINE OF THE AFOREMENTIONED ABANDONED 
SEABOARD COASTLINE RAILROAD; THENCE RUN S.88°36'33"E., ALONG SAID CENTERLINE, A 
DISTANCE OF 379.41 FEET TO THE SOUTHWEST CORNER OF THAT CERTAIN PARCEL OF LAND 
AS DESCRIBED IN OFFICIAL RECORD BOOK 1620, PAGE 1020 OF THE PUBLIC RECORDS OF 
ALACHUA COUNTY, FLORIDA, SAID PARCEL OF LAND BEING HEREINAFTER REFERRED TO AS 
PARCEL "A"; THENCE RUN N.04°14'21"E., A DISTANCE OF 179.48 FEET TO THE NORTHWEST 
CORNER OF SAID PARCEL "A"; THENCE RUN S.79°38'59"E., ALONG THE NORTH LINE OF SAID 
PARCEL "A", A DISTANCE OF 505.22 FEET TO THE NORTHEAST CORNER OF SAID PARCEL "A"; 
THENCE RUN S.88°35'59"E., ALONG THE NORTH RIGHT OF WAY LINE OF THE 
AFOREMENTIONED ABANDONED SEABOARD COASTLINE RAILROAD, A DISTANCE OF 852.24 
FEET; THENCE DEPARTING SAID RIGHT OF WAY LINE RUN S.10°38'41"W., A DISTANCE OF 127.20 
FEET; THENCE RUN S.02°06'51"W., A DISTANCE OF 33.71 FEET; THENCE RUN S.10°38'41"W., A 
DISTANCE OF 104.50 FEET TO THE POINT OF BEGINNING; THENCE RUN S.10°38'41"W., A 
DISTANCE OF 191.52 FEET TO THE POINT OF CURVATURE OF A CURVE CONCAVE 
NORTHWESTERLY AND HAVING A RADIUS OF 25.00 FEET, THENCE RUN SOUTHWESTERLY 
ALONG THE ARC OF SAID CURVE THROUGH A CENTRAL ANGLE OF 83°33'02" AN ARC DISTANCE 
OF 36.46 FEET TO THE POINT OF TANGENCY OF SAID CURVE; THENCE RUN N.85°48'17"W., A 
DISTANCE OF 186.42 FEET; THENCE RUN N.04°11'43"E., A DISTANCE OF 212.50 FEET; THENCE 
RUN S.85°48'17"E., A DISTANCE OF 232.77 FEET TO THE POINT OF BEGINNING. 
 
THE ABOVE DESCRIBED TRACT OF LAND CONTAINS 1.07 ACRES MORE OR LESS. 



Property Search Results

http://www.acpafl.org/parcelprint.asp[8/30/2016 12:27:22 PM]

Parcel: 03869-013-000
Search Date: 8/30/2016 at 12:26:43 PM

Taxpayer: WAL-MART STORES EAST LP
Mailing: 1301 SE 10TH ST

STORE NO 1205-01
BENTONVILLE, AR 72716-8013

Location:
Sec-Twn-Rng: 16-08-18
Property Use: 01000 - Vacant Comm
Tax Jurisdiction: Alachua - 1700
Area: Alachua Commercial
Subdivision: PlaceHolder

Legal: COM SE COR FRAC SEC 9-8-18 S 00 DEG 51 MIN 49 SEC E 3.91 FT N 88 DEG 37 MIN
 47 SEC W 790.35 FT POB N 04 DEG 30 MIN 53 - SEC E 49.91 FT S 88 DEG 32 MIN 46
 SEC E 49.98 FT N 04 DEG 58 MIN 37 SEC E 50.15 FT S 88 DEG 36 MIN 33 SEC E 379.41
 FT N - 04 DEG 14 MIN 21 SEC E 179.48 FT S 79 DEG 38 MIN 59 SEC E 505.22 FT S 88
 DEG 35 MIN 59 SEC E 19.74 FT S 04 DEG 11 MIN - 43 SEC W 1431.98 FT N 85 DEG 48
 MIN 17 SEC W 952.11 FT N 04 DEG 11 MIN 43 SEC E 1184.62 FT POB OR 3444/0300
 ALSO R/W ADJ - ON N ORD 11 02 OR 4081/366

Property Land Land Building Misc Total Deferred County School County School County School Total

YeaR Use Assessed Value Just Value Value Value Just Value Value Assessed Assessed Exempt Exempt Taxable Taxable Taxes

2015 Vacant Comm 1330300 1330300 0 0 1330300 0 1330300 1330300 0 0 1330300 1330300 33457.98

2014 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 32656.42

2013 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 32646.17

2012 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 32595.68

2011 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 33312.67

2010 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 33070.56

2009 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 1315100 0 0 1315100 1315100 32909.73

2008 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 0 0 0 1315100 0 29796.1

2007 Vacant Comm 1315100 1315100 0 0 1315100 0 1315100 0 0 0 1315100 0 29899.71

 Land
Use Zoning Type Zoning Desc Unit Type Units

Vacant Commercial PUD Square Feet 1330322.4

2015 Certified Land Just Value: 1330300 2015 Certified Land Assessed Value: 1330300


Sale
Date Price Vac/Imp Qualified OR Book OR Page Instrument

08/14/2006 100 V U 3444 305 MS

08/14/2006 1406900 V U 3444 300 MS

09/30/1999 1398700 V U 2256 2504 MS

02/26/1997 49000 V Q 2101 641 WD

 



03869-013-000

August 30, 2016
0 0.3 0.60.15 mi

0 0.5 10.25 km

1:18,056

 
 



Property Search Results

http://www.acpafl.org/parcelprint.asp[8/30/2016 12:27:59 PM]

Parcel: 03869-014-000
Search Date: 8/30/2016 at 12:27:44 PM

Taxpayer: WAL-MART STORES EAST LP
Mailing: 1301 SE 10TH ST

STORE NO 1205-01
BENTONVILLE, AR 72716-8013

Location:
Sec-Twn-Rng: 15-08-18
Property Use: 01000 - Vacant Comm
Tax Jurisdiction: Alachua - 1700
Area: Alachua Commercial
Subdivision: PlaceHolder

Legal: COM SE COR FRAC SEC 9-8-18 S 00 DEG 51 MIN 49 SEC E 3.91 FT N 88 DEG 37 MIN
 47 SEC W 790.35 FT N 4 DEG 30 MIN 53 SEC E - 49.91 FT S 88 DEG 32 MIN 46 SEC E
 49.98 FT N 04 DEG 58 MIN 37 SEC E 50.15 FT S 88 DEG 36 MIN 33 SEC E 379.41 FT N
 04 - DEG 14 MIN 21 SEC E 179.48 FT S 79 DEG 38 MIN 59 SEC E 505.22 FT S 88 DEG
 35 MIN 59 SEC E 852.24 FT S 10 DEG 38 MIN - 41 SEC W 127.20 FT S 02 DEG 06 MIN
 51 SEC W 33.71 FT S 10 DEG 38 MIN 41 SEC W 104.50 FT POB S 10 DEG 38 MIN 41
 SEC W - 191.52 FT SWLY ALG CURVE 36.46 FT N 85 DEG 48 MIN 17 SEC W 186.42
 FT N 04 DEG 11 MIN 43 SEC E 212.50 FT S 85 DEG 48 - MIN 17 SEC E 232.77 FT POB
 OR 3444/0300

Property Land Land Building Misc Total Deferred County School County School County School Total

YeaR Use Assessed Value Just Value Value Value Just Value Value Assessed Assessed Exempt Exempt Taxable Taxable Taxes

2015 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1172.01

2014 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1157.17

2013 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1156.81

2012 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1155.02

2011 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1180.42

2010 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1171.85

2009 Vacant Comm 46600 46600 0 0 46600 0 46600 46600 0 0 46600 46600 1166.15

2008 Vacant Comm 46600 46600 0 0 46600 0 46600 0 0 0 46600 0 1055.81

2007 Vacant Comm 46600 46600 0 0 46600 0 46600 0 0 0 46600 0 1059.48

 Land
Use Zoning Type Zoning Desc Unit Type Units

Vacant Commercial PUD Square Feet 46609.2

2015 Certified Land Just Value: 46600 2015 Certified Land Assessed Value: 46600


Sale
Date Price Vac/Imp Qualified OR Book OR Page Instrument

08/14/2006 1406900 V U 3444 300 MS

 



03869-014-000

August 30, 2016
0 0.035 0.070.0175 mi

0 0.06 0.120.03 km

1:2,257

 
 













LEGAL DESCRIPTION 
 

Parcel 03066-000-000 
 
Owned by:  First Street Group, L.C. 
 
Legal Description per Warranty Deed as recorded in Official Records Book 2238, 
Page 1705 as recorded in the public records of Alachua County, Florida. 
 
(Proposed Roadway is a portion of this parcel) 







LEGAL DESCRIPTION 
 

Parcel 03869-000-000 
 
Owned by:  First Street Group, L.C. 
 
Legal Description per Warranty Deed as recorded in Official Records Book 2256, 
Page 2504 as recorded in the public records of Alachua County, Florida. 
 
(Proposed Roadway is a portion of this parcel) 









NEIGHBORHOOD MEETING 

A Neighborhood meeting will be held to discuss the Walmart Supercenter #3873_on 43.73 acres 
at Southeast Quadrant of US 441 & I-75, Alachua, FL. 

Date: March 1, 2016 

Time: 5:30 P.M. to 7:30 P.M. 

Place: The Swick House, 15010 NW 142 Terrace, Alachua, FL 32615 

Contact: Brian Cassidy 904-332-0999 

Mr. Cassidy will be holding a meeting to discuss the Site Plan for the proposed Walmart  Supercenter.  
This is not a public hearing.  The purpose of the meeting is to inform neighboring property owners of the 
nature of the proposal and to seek their comments. 
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Neighborhood Meeting Summary 
Proposed Walmart Supercenter #3873-00 
Meeting Date: March 1, 2016 
Meeting Time: 5:30pm 
Meeting Location: The Swick House 

Please see attached Sign-In sheet for a list of citizens in attendance. 

The Applicant’s representatives at the meeting included: 

 Larry Wray, CPH, Inc. 
 Brian Cassidy, CPH, Inc. 
 Teresa Murphy, BRR Architects 
 Jimi Epley, Walmart 
 David Theriaque, Theriaque and Spain Law Firm 
 

The neighborhood meeting was set-up as individual stations, each addressing a specific aspect of the 
proposed project.  The stations included:  General / Site and Architecture.  The Applicants 
representatives were available at each station to answer citizen questions.  This allowed one-on-one 
attention for each attendee and schedule flexibility for those arriving at different times. 

Those in attendance at the neighborhood meeting expressed the following: 

1.) Has the county been a part of the Site Plan process? 
2.) How many square feet is the building? 
3.) Is it going to look like store #1081? 
4.) Has Walmart had any discussions about joint stormwater pond? 
5.) Any special stormwater treatment being done? 
6.) Why is it so big? 
7.) Are you going to have more trees? 
8.) Have you seen the Fiat manufacturing plant in Italy? 
9.) How long before commission meeting will you submit the site plan? 
10.) Who should I contact about record of the submittal? 
11.) How big is Walmart site area? 
12.) What kind of stormwater proposed? 
13.) Why is building so close to the other supercenter? 
14.) How far is the other supercenter? 
15.) Are you going to have a grocery store? 
16.) Have you done a market study? 
17.) When will you submit? 
18.) How many p and z, and city commission meetings? 
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Walmart #3873-00 
COMPLIANCE with Standards for  

Gateway Overlay District 
 
 
As required by Section 3.7.2(C)(5) – Gateway Overlay District of the City of Alachua’s 
Land Development Regulations (“LDRs”), an applicant must demonstrate that the 
following standards have been satisfied prior to approval of a zoning permit: 
 
(A) Building Design & Orientation 

(i) Architectural elevation plans, drawn to scale, shall be required for all 
projects involving exterior renovation or new construction.  
 
RESPONSE:  All architectural plans, elevations, and details for this 
project will be drawn to scale.   

 
(ii) Except for roofs, metal shall not be used as a finish building material. 

 
RESPONSE: Metal has not been used as a finish building material for 
anything except the roof on this project. 

 
(iii) When two or more buildings are proposed on a single lot of record, the 

primary building shall be oriented to face the public right-of-way.  
 
RESPONSE:  There is only one building proposed for this single lot 
of record.  Thus, this requirement is not applicable to this project. 

 
(iv) All accessory structures shall be of comparable design and building 

materials to the principal structure.  
 
RESPONSE:  The pick-up canopy will be of similar design and 
building materials to the principal structure. 

 
(v) Glazing shall constitute a minimum of 35 percent of the ground floor area 

when a building faces and is substantially visible from U.S. 441 or I-75.  
 

RESPONSE: This project does not front U.S. 441 and is only visible on the 
west side of the property adjacent to I-75.  Based on Section 
6.8.3(A)(2)(a)(iv) of the City’s LDRs, glazing may be reduced to a minimum 
of 20% when the façade incorporates certain architectural elements.  Such 
elements include the use of natural brick product or stone for at least 20% 
of the façade, window shutters, and customer entrances which include no 
less than six (6) design features as provided in Section 6.8.3(C)(2) of the 
City’s LDRs.  The customer entrances on the Front Building Elevation and 
East Building Elevation comply with the requirement of six (6) design 
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features per Section 6.8.3(C)(2) of the City’s LDRs.  The six (6) design 
features incorporated into the customer entrances are as follows: 
 

• (a) Canopies above the entrance 
• (b) Roof overhangs above the entrance 
• (c) Entry Recesses 
• (e) Raised Cornice Parapets 
• (i) Architectural details/tile work 
• (j) Integral planters 

 
 

(vi) Exterior building walls facing a public right-of-way shall incorporate no 
fewer than three architectural elements comparable to those listed below. 
Architectural elements contributing to this requirement shall have sufficient 
visual impact to be noticeable from the public right-of-way, and may 
include, but not be limited to:  
a. Accent materials. 

 
RESPONSE: A tile accent material will be used at the customer 
entrances on the North and East Building Elevations to help 
define those spaces. 

 
b. Public art 

 
RESPONSE: Public art is not proposed for this project. 

 
c. Architectural details, such as tile work and molding integrate into the 

building facade.  
 
RESPONSE: Architectural details (tile work) is included as called 
for by Section 6.8.3(C) of the City’s LDRs on both the North and 
East Building Elevations. 

 
d. Recesses and/or projections. 

 
RESPONSE: The building design incorporates recesses and 
projections across the entire façade which help to bring focus to 
the customer entrance areas.  Pilasters are provided on the East 
Building Elevation giving some variation to the building façade. 

 
e. Roof overhang, which shall vary according to building width, as follows: 

one-foot overhang for buildings less than 50 feet in width, two-foot 
overhang for buildings 50 to 100 feet in width, and three-foot overhang 
for buildings greater than 100 feet in width.  
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RESPONSE:  The roof overhangs at all three (3) customer 
entrances are three (3) feet in width. 

 
f. Varied roof lines. 

 
RESPONSE:  The raised parapets around the entire length of the 
building façade incorporate varied roof lines.  The raised parapets 
on the east façade change height four (4) times. 

g. Articulated cornice lines. 
 
RESPONSE:  Articulated cornices, which are at least eight (8) 
inches in depth, are located on all raised parapets around the 
entire length of the building façade, including the east side of the 
building. 

 
h. Canopies, awnings, and/or porticos. 

 
RESPONSE:  Canopies are used at the main building entrances 
located on the Front and East Elevations of this project.  There is 
also one (1) canopy on the east side of the building. 

 
i. Use of brick in at least 30 percent of the facade. 

 
RESPONSE:  As part of the glazing alternative requirement, at 
least 20% of the façade will use a natural brick product, including 
the east side of the building.   

 
j. Window shutters. 

 
RESPONSE: A plantation-style shutter is used at all windows 
located on the Front Elevation of this project.  Window shutters 
are provided on 10% of the overall length of the east façade. 

 
k. Change in building materials. 

 
RESPONSE: The building is designed with three (3) major 
materials for the façade: “Promenade Blend” Quik Brick, 
integrally colored split face masonry and EIFS (man-made stucco) 
including the East Building Elevation.   
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l. Prominent public entrances defined by substantive architectural 
features. 
 

RESPONSE: Public entrances on the Front and East Elevations are defined 
by substantive architectural features as called for by Section 6.8.3(C) of the 
City’s LDRs.  The customer entrances on the Front Elevation and East 
Elevation comply with the requirement of six (6) design features per 
Section 6.8.3(C)(2) of the City’s LDRs.  The six (6) design features 
incorporated into the customer entrances are as follows: 
 

• (a) Canopies above the entrance 
• (b) Roof overhangs above the entrance 
• (c) Entry Recesses 
• (e) Raised Cornice Parapets 
• (i) Architectural details/tile work 
• (j) Integral planters 
 

m. Fountain or other water feature. 
 
RESPONSE:  A fountain/water feature is not proposed for this 
project. 

 
(B) Fencing 

(i) With the exception of ornamental fencing, fences erected after the 
effective date of these regulations for property with frontage along U.S. 
441 shall be installed in the side or rear yard only. Ornamental fencing 
may be erected inside the front yard.  
RESPONSE:  The property does not have frontage along U.S. 441.  
Therefore, this requirement is not applicable to this project. 
 

(C) Outside Storage Areas 
(i) All accessory outdoor storage areas shall be screened in accordance with 

Section 4.4.4(E). Such screening requirements shall apply to the parking 
of all vehicles used for commercial purposes.  
 
RESPONSE:  Pursuant to Section 4.4.4(E)(4) of the City’s LDRs, a 
landscaped earth berm is being proposed to address screening 
requirements for the west and south sides of the building.  See 
Landscape Plans, Site Grading Plan, and Cross Sections Sheets 
contained within the Construction Plans.  Due to the proposed 
finished topography, a landscaped earth berm will provide additional 
screening along the west and south sides of the property. 
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(ii) Areas for outdoor storage, trash collection, and loading shall be 
incorporated into the primary building design. Construction materials for 
such areas shall be of comparable quality and appearance as the primary 
building.  
 
RESPONSE: The outdoor storage, trash collection, and loading dock 
areas are incorporated into the building design and use the same 
construction materials as those of the primary building.  
 

(D) Street Buffer 
(i) Buffering for properties with frontage along I-75 and U.S. 441 shall meet 

the requirements of Section 6.2.3(E).  
 
RESPONSE:  The project does not have frontage along U.S. 441.  The 
west side of the property is adjacent to I-75.  The Landscape Plans 
propose a series of canopy and understory trees, shrubs, and 
ground cover along the west buffer.  Additionally, due to the existing 
and proposed topography, a berm along the west side of the 
property will be created, thereby providing additional screening.  
 

(ii) The minimum landscaped buffer width shall be 15 feet. No existing, 
dedicated, or reserved public or private right-of-way shall be included in 
the calculation of the buffer width.  
 
RESPONSE:  The proposed landscape buffer exceeds this 
requirement.  See proposed Landscape Plans. 
 

(iii) The planting requirements contained in Appendix 6.2.2(A) shall apply. Live 
Oak shall be used as the required canopy tree. Applicants shall use the 
following plant materials, in order to create a consistent and uniform 
planting program for the Gateway Overlay District:  
a. American Holly. 
b. Crape Myrtle. 
c. Drake Elm. 
d. Ligustrum. 
e. Red Maple. 
f. Southern Magnolia. 
g. Southern Red Cedar. 
h. Oak. 
i. Bradford Pear. 

 
RESPONSE:  The proposed landscaping complies with this 
requirement.  See proposed Landscape Plans. 
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(E) Parking Areas 
(i) All parking areas shall be designed to avoid the appearance of a large 

expanse of pavement, and shall be conducive to safe pedestrian access 
and circulation.  
 
RESPONSE:  The proposed Site Plans provide safe pedestrian 
access through the use of ten (10) foot wide crosswalks, sidewalks 
every fourth row of parking, sidewalks on both sides of the access 
road, and appropriate signage and pavement markings to direct 
pedestrians.  Large expanse of pavement is avoided.  The site is 
designed to allow for safe and efficient operations of the delivery 
trucks, pedestrians, vehicles using pharmacy drive thru, etc. 

 
(ii) No more than 25 percent of required parking shall be located in the front 

of the principal structure, for properties with frontage along U.S. 441. The 
percentage may be adjusted by the LDR Administrator if the applicant 
provides written information demonstrating that the property's 
characteristics, such as size and/or site topography, prevent the applicant 
from meeting this requirement. Under no circumstances shall be 
percentage of required parking located in front of the principal structure 
exceed 50 percent, and shall be the minimum necessary.  
 
RESPONSE:  Although the property does not have frontage along 
U.S. 441, less than 25 percent of the required parking is located in 
front of the principal structure.  See proposed Site Plans. 
 

(iii) Parking spaces shall not be located within a public right-of-way. 
 
RESPONSE:  No parking is proposed to be located within a public 
right-of-way. 

 
(F) Loading Areas 

(i) Loading areas shall not face a public right-of-way and shall be located at 
the rear of the principal structure when feasible.  
 
RESPONSE:  Loading areas are proposed at the rear of the building 
and do not face a public right-of-way.  See proposed Site Plans and 
Building Elevations. 

 
(G) Access 

(i) Any parcel or assembly of parcels having frontage along U.S. 441 shall be 
permitted only one direct access. New development shall be designed for 
cross access to adjacent parcels.  
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RESPONSE:  The property does not have frontage along U.S. 441.  
The proposed service roads are designed to provide access to 
adjacent parcels. 

 
(H) Signage 

(i) Prohibited Signs 
a. Billboards. 
b. Signs that display video or images or changeable copy. 
c. Balloons, streamers, and air- or gas-filled figures. 
d. Promotional beacons, searchlights, and/or laser lights/images. 
e. Signs that emit audible sounds, smoke, vapor, particles, or odor. 
f. Signs on utility poles or trees. 
g. Signs or advertising devices attached to any vehicle or trailer so as 

to be visible from public right-of-way, including vehicles with for sale 
signs and excluding vehicles used for daily transportation, deliveries, 
or parked while business is being conducted on-site.  

h. Neon tubing used to line the windows, highlight architectural features 
on the building, or used as part of a sign, excluding incidental signs 
as provided for in Section 2.4.11.  
 

RESPONSE:  This project does not incorporate any of the prohibited 
signs listed above. 

(ii) Freestanding Signs 
Monument signs shall be permitted within the Gateway Overlay District. 
a. A monument sign, including its structure, shall not exceed 16 feet in 

height. 
b. A sign and its structure shall be composed of materials identical to or 

similar in appearance, color, and texture to the materials used for the 
building to which the sign is accessory.  

c. A sign and its structure shall not exceed 100 square feet per side. 
Changeable copy signs shall only be allowed to comprise up to 50 
percent of the total sign area.  

d. Properties with buildings containing multiple tenants or shopping 
centers shall be limited to one freestanding sign for any one premises, 
except that a parcel with more than 400 feet of frontage on one or 
more roads may have two freestanding signs, which must be 
separated from each other by at least 150 feet of road frontage. A sign 
and its structure shall not exceed 150 square feet per side. 
Changeable copy signs shall only be allowed to comprise up to 30 
percent of the total sign area.  
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RESPONSE:  Acknowledged.  The proposed monument sign will 
comply with these requirements. 

 
(iii) Window Signs 

a. Window signs shall be incorporated into the overall sign area allowed 
for wall signage as per Section 6.5.4(C)(2).  

b. Signage on any individual window shall not comprise more than 25 
percent of the window area.  
 
RESPONSE:  Window signs will not be incorporated in the 
design of this project and will not be included as part of the 
overall sign area allowed for wall signage. 

 
(iv) Landscaping and buffering 

a. All freestanding signs shall provide a landscaped area around base of 
the sign meeting the following standards:  
i. Installation of a three-foot landscaped buffer around the base of 

the sign. 
ii. Such buffer must be landscaped with a mixture of shrubs, 

flowers, and/or other plantings native to the area.  
iii. Xeriscaping shall be utilized to the fullest extent possible to 

promote sustainable landscaping.  
iv. Provisions shall be made for irrigation if xeriscaping is not 

utilized. 

RESPONSE:  The base of the monument sign is proposed 
to have a three (3) foot buffer landscaped with native 
plantings.  Irrigation will be provided as reflected on the 
proposed Irrigation Plans.  See proposed Landscape Plans. 

(v) Nonconforming signs 
a. Nonconforming signs shall be subject to the nonconforming standards 

as established in Article 8.  
 
RESPONSE:  There are not any non-conforming signs proposed 
for this project. 

 
 

https://www.municode.com/library/fl/alachua/codes/code_of_ordinances?nodeId=PTIICOOR_ART8NO


WALMART SUPERCENTER – CITY OF ALACHUA

MARCH 30, 2016

COMPLIANCE WITH THE CITY’S COMPREHENSIVE PLAN

This Memorandum addresses the proposed Walmart Supercenter’s compliance with the
requirements of the City’s Comprehensive Plan.  The applicable Goal, Objective, or Policy is set
forth, followed by an explanation in italics regarding how the proposed Walmart Supercenter
complies with such Goal, Objective, or Policy.

Future Land Use Element

Policy 1.3.d: Design and performance standards: The following criteria shall apply when evaluating
commercial development proposals:

1. Integration of vehicular and non-vehicular access into the site and access management
features of site in terms of driveway cuts and cross access between adjacent sites, including
use of frontage roads and/or shared access;

The site plan has been designed to appropriately integrate vehicular and non-
vehicular access into the site.

2. Buffering from adjacent existing/potential uses;

The site plan demonstrates adequate buffering from adjacent existing and potential
uses.

3. Open space provisions and balance of proportion between gross floor area and site size;

The site plan provides for substantial open space and demonstrates a balance of
proportion between gross floor area and site size.

4. Adequacy of pervious surface area in terms of drainage requirements;

The site plan contains adequate pervious surface area in terms of drainage
requirements.
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5. Placement of signage;

The placement of signage complies with the City’s requirements for signs and is
appropriate for the proposed use.

6. Adequacy of site lighting and intrusiveness of lighting upon the surrounding area.  Lighting
should be designed to minimize impacts and preserve the ambiance and quality of the
nighttime sky by reducing light trespass and light pollution on adjacent properties by utilizing
lighting at an appropriate intensity, direction and times to ensure light is not overrused or
impacting areas where it is not intended;

The proposed lighting is adequate for use of the site as a Walmart Supercenter and
such lighting will not intrude upon the surrounding area.

7. Safety of on-site circulation patterns (patron, employee and delivery vehicles), including
parking layout and drive aisles, and points of conflict;

The on-site circulation patterns are designed to ensure the safety of patron,
employee, and delivery vehicles.

8. Landscaping, as it relates to the requirements of the Comprehensive Plan and Land
Development Regulations;

The proposed landscaping meets or exceeds the requirements of the Comprehensive
Plan and the Land Development Regulations.

9. Unique features and resources which may constrain site development, such as soils, existing
vegetation and historic significance; and

There are no unique features or resources which constrain site development.

10. Performance based zoning requirements, which may serve as a substitute for or accompany
land development regulations in attaining acceptable site design.

This provision is inapplicable to the proposed site plan.

11. Commercial uses shall be limited to an intensity of less than or equal to .50 floor area ratio
for parcels 10 acres or greater, .50 floor area ratio for parcels less than 10 acres but 5 acres
or greater, a .75 floor area ratio for parcels less than 5 acres but greater than 1 acre, and 1.0
floor area ratio to parcels 1 acre or less.

The site plan complies with this intensity requirement.
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Policy 1.3.e:  The creation/promotion of strip pattern commercial development shall be discouraged.
Infill within established strip commercial areas is preferred over extension of a strip commercial
pattern.  Extension of a commercial land use designation may be considered in circumstances where
the proposed commercial parcel is located within a block in which at least fifty percent (50%) of the
block face (in linear feet) is either currently developed with commercial land uses or is designated
for commercial use.  In either case, the proposed commercial land use extension shall not encroach
into a residential area. . . .

The proposed Walmart Supercenter does not constitute the creation or promotion of
strip pattern commercial development.  Moreover, the proposed Walmart
Supercenter does not constitute an extension of a commercial land use designation. 
Rather, the proposed Walmart Supercenter is consistent with the CI Zoning that the
City approved for the site in 2015.

Policy 2.4.a:  Landscaping: General – The City shall require landscaping plans to be submitted with
each nonresidential and multiple family residential site plan.  The minimum landscaped area shall
be 30% of the development site.  Landscaping designs shall incorporate principles of xeriscaping,
where feasible.  The City shall develop a list of preferred planting materials to assist in the landscape
design.  Landscape plans shall include perimeter and internal site landscaping.

A landscaping plan has been submitted.  The landscaping plan demonstrates that a
minimum of 30% of the development site is landscaped, that the landscaping
incorporates principles of xeriscaping, and that a mixture of perimeter and internal
landscaping has been achieved.

Policy 2.5.a:  There shall be a minimum of 10% percent open space required.  The City shall
establish incentives for the provision of open space beyond minimum requirements.

The site plan exceeds the 10% open space requirement.

Policy 2.5.b:  Open space shall not be limited to unusable portions of project sites.  A portion of
open space shall be usable and functional.

The site plan contains open space that is usable and functional.
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Policy 5.1.a:  Topography:  The City shall protect the natural topography of the City, including steep
and seepage slopes, by requiring new development to include techniques to minimize negative
impacts on the natural terrain.  An emphasis will be placed on retaining the natural function of
seepage slopes during development.  Additionally, retention of existing native vegetation will be
encouraged as one method of protecting slopes.

The site has been designed to incorporate techniques to minimize negative impacts
on the natural terrain.

Policy 5.1.c:  Flood prone areas: The City shall require as part of the development review process
the identification of FEMA flood zone areas.  Where necessary, base blood evelations and minimum
finished floor elevations shall be established.  The City shall also require finished floor elevations
on subdivision plats, site plans and building permit plans when necessary to determine compliance
with flood prone area regulations.  The City shall establish standards for a limitation on filling in
flood prone areas.

The site does not contain any FEMA flood zone areas.

Policy 5.1.e:  Habitat:  The City shall require as part of the development review process, an
inventory of listed species for all new developments in areas identified as known habitat for listed
species if listed species are known to exist in close proximity to the development.  The survey shall
include detailed information regarding type, quantity, location and habitat requirements for any listed
species identified.  A de minimus threshold for properties required to complete the inventory shall
be established in the City’s Land Development Regulations.

The site does not contain known habitat for listed species.

Objective 5.2:  Availability of facilities and services: The City shall utilize a concurrency
management system to ensure that the adopted level of service standards are maintained.

The proposed Walmart Supercenter will be constructed concurrently with the
availability of facilities and services necessary for the Supercenter.
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Policy 5.2.1:  All new development shall meet level of service requirements for roadways, potable
water and sanitary sewer, stormwater, solid waste, and improved recreation in accordance with LOS
standards adopted in the elements addressing these facilities.

The proposed Walmart Supercenter meets all of the level of service requirements for
roadways, potable water and sanitary sewer, stormwater, solid waste, and improved
recreation in accordance with LOS standards adopted in the elements addressing
these facilities.

Policy 7.2.a:  A 500' radius area, known as the primary protection zone, shall be maintained around
each city-owned potable water well.  The primary protection zone is a conditional development zone.
Low impact development that limits density and conditions uses so that the community wellheads
are protected from contamination shall be permitted.  In no instance shall development be permitted
that conflicts with Chapter 62-521 - Wellhead Protection of the Florida Administrative Code (FAC).

The site is not located within 500 feet of a city-owned potable water well.

Policy 7.2.b:  A secondary zone shall be maintained around each city-owned potable water well
primary protection zone.  This secondary zone is expanded from the primary zone at a 10-degree
angle on both sides of its base to allow for variations in the angle of ground water flow and
extending in an upflow direction.  The secondary zone shall be managed as a low-density
development zone.

The site is not located within the secondary zone.

Policy 9.1:  Any new development within a Commercial or Industrial Future Land Use Map
Designation within the corporate limits, where potable water and wastewater service are available,
as defined in Policy 1.2.a and Policy 4.2.a of the Community Facilities and Natural Groundwater
Aquifer Recharge Element of the City of Alachua Comprehensive Plan, shall connect to the City of
Alachua’s potable water and wastewater system.

The proposed Walmart Supercenter will be connected to the City’s potable water and
wastewater system.
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Transportation Element

Objective 1.3:  Parking
The City shall require innovative parking lot design for multiple-family and nonresidential
developments, including the provision of bicycle parking, pedestrian-friendly design, and
landscaping.

The parking lot design includes bicycle parking, is pedestrian friendly, and contains
extensive landscaping.

Policy 1.3.d:  The City shall require landscaping within parking areas, with an emphasis on canopy 
trees. The City shall consider establishing incentives for landscaping in excess of minimum
standards.

The parking areas contain landscaping which includes canopy trees.

Policy 1.3.g:  The City shall require spaces to accommodate persons with physical disabilities as
required by the Americans with Disabilities Act.

The site plan complies with the requirements of the Americans with Disabilities Act.

Policy 1.4.c:  The City shall require pedestrian paths within subdivisions and within new
developments to be connected to paths outside the development.

The site plan contains sidewalks which connect with sidewalks located off-site.

Policy 1.5.c:  To the extent feasible, the City shall require new developments which are compatible
with adjacent existing development to interconnect with one another through one of the following
methods:

1. Through the extension of a public street from one project to another;

2. Through the extension of a sidewalk from one project to another;

3. Through the extension of a multi-purpose trail from one project to another.

The proposed Walmart Supercenter will provide interconnectivity with a public street
through the use of on-site streets and sidewalks.
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Community Facilities and Natural Groundwater Aquifer Recharge Element

Policy 3.3.a:  Stormwater facility design shall incorporate the following features, where practicable:

1. Joint use of retention and detention basins for passive recreation, habitat and open space.

The joint use of retention and detention basins for passive recreation is not
practicable for the site due to liability concerns.

2. Use of vegetation, such as cypress and river birch, in retention and detention basin to
enhance stormwater management objectives.

The landscaping plan contains vegetation such as cypress trees in the retention
basin.

3. On-site retention and detention facilities shall be integrated with other elements of the
proposed development through aesthetically sensitive design and the use of landscaping.

The existing trees located to the north of the detention basin will be maintained, and
a pedestrian trail will be provided in close proximity to the detention basin.  Thus,
the on-site retention and detention facilities are integrated with other elements of the
proposed development through aesthetically sensitive design and the use of
landscaping.

4. Maintain and enhance the existing hydrological and ecological function of stream or drainage
corridors or wetland areas which serve stormwater facilities.

There are no existing streams or wetlands on the site.

5. Where retention and detention basins are located along County roads or State roads, the basin
design shall comply with the Gainesville Urbanized Area Metropolitan Transportation
Planning Organization’s drainage retention basin landscaping standards.

The retention and detention basins for the site are not located along a County or
State road.
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Policy 3.4.a:  The City shall require development practices that minimize land disturbance, the
clearing of vegetation and the removal of topsoil.  These practices shall be based on established
construction best management practices, such as the use of silt fences and sediment basins to retain
sediment onsite.

Development of the site will utilize best management practices that minimize land
disturbance, the clearing of vegetation, and the removal of topsoil.

Policy 4.2.a:  New urban development will only occur within areas where potable water services are
available concurrent with development. . . .

Potable water services will be available concurrent with the development of the site.

Policy 4.2.b:  The City will continue to require necessary on-site water system improvements to be
completed at the expense of the property owner.

Walmart will be responsible for the cost of completing the necessary on-site water
system improvements for the proposed Walmart Supercenter.

Policy 5.1.c:  The City shall coordinate with the Suwannee River Water Management District to
protect the functions of natural groundwater recharge areas and natural drainage features, by
requiring that all development proposals, which have the potential for impacting the water resources
of the City, be reviewed by the SRWMD, in accordance with Chapter 373, Florida Statutes and
Rules 40B-4 and 40B-400, Florida Administrative Code, or subsequent provisions.

Walmart has applied for a SRWMD ERP permit.

Policy 5.2.b:  The City shall require demonstration from engineering results that post-development
recharge volumes will equal predevelopment recharge volumes to the Floridan aquifer.

Walmart has demonstrated that post-development recharge volumes will equal
predevelopment recharge volumes to the Floridan aquifer.
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Policy 5.2.c: Applicants for new development, expansions, or redevelopment shall employ one or
more of the following techniques to address potential groundwater quality and quantity impacts:

1. Construction and maintenance of shallow, landscaped retention basins

The site was designed in accordance with the St. Johns River Water Management
District’s criteria for karst sensitive areas.  Such criteria require the construction
and maintenance of shallow, landscaped retention basins.

2. Decreasing the amount of stormwater runoff through the use of pervious surfaces or
increased open space

The site plan contains significantly more open space than required by the City’s
regulations, and incorporates the use of pervious pavement.

3. Development of a stormwater pollution prevention plan

Walmart will develop a stormwater pollution prevention plan.

4. Development of a sinkhole remediation plan

Walmart has developed a sinkhole remediation plan, which was reviewed and
approved by the Suwannee River Water Management District.  As stated above, the
site was designed in accordance with the St. Johns River Water Management
District’s criteria for karst sensitive areas.

5. Development of a groundwater monitoring plan

In light of the fact that Walmart has elected to utilize four of the five above-
referenced options, development of a groundwater monitoring plan is not applicable.

Policy 5.2.d:  Best management practices and performance standards shall be utilized to maximize
open space, limit impervious surfaces, to minimize the use of fertilizers on turf grass areas, promote
protection of natural vegetation, promote the use of pervious parking areas, and treat stormwater to
protect water quality.

Walmart will utilize best management practices and performance standards to 
maximize open space, limit impervious surfaces, to minimize the use of fertilizers on
turf grass areas, promote protection of natural vegetation, promote the use of
pervious parking areas, and treat stormwater to protect water quality.
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Conservation and Open Space Element

Policy 1.2.i:  The City shall, as a condition of development, prohibit the planting of Pest Plant
Species, and require perpetual maintenance of preserved and landscaped areas to eradicate invasive
exotics.

The landscaping plan does not plant any Pest Plant Species, and the preserved and
landscaped areas will be maintained to eradicate invasive exotics.

Policy 1.2.j:  The City shall require all new development to be oriented in a fashion that reduces
habitat fragmentation and preserves the largest possible contiguous area of undisturbed habitat, to
the extent practicable.

The proposed Walmart Supercenter is oriented in a fashion that reduces habitat
fragmentation and preserves the largest possible contiguous area of undisturbed
habitat, to the extent practicable.

Policy 1.3.b:  The City shall utilize the development review process, land acquisition programs,
environmental regulatory partnerships, stewardship programs and public education to protect listed
species and their habitat, and prevent extinction of or reduction in populations of listed species.

The site does not contain any listed species or their habitat.

Policy 1.3.d:  The City shall require prior to development approval, an inventory of listed species
for all new developments in areas identified as known habitat for listed species.  The inventory shall
include detailed information regarding type, quantity, location and habitat requirements for any listed
species identified.  De minimus threshold for properties required to complete the inventory shall be
established in the City’s Land Development Regulations.

The site does not contain any known habitat for listed species.

Policy 1.5.c:  The City shall protect the natural topography of the City, including steep and seepage
slopes, by requiring new development to include techniques to minimize negative impacts on the
natural terrain.  An emphasis will be placed on retaining the natural function of seepage slopes
during development.  Additionally, retention of existing native vegetation will be encouraged as one
method of protecting slopes.

The site does not contain any steep or seepage slopes.
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Policy 1.10.b:  The City shall conserve wetlands by prohibiting, where the alternative of clustering
all structures in the non-wetland portion of the site exists, any development or dredging and filling
which would alter their natural functions.  If no other alternative for development exists, the City
shall allow only minimal residential development activity in those areas designated as wetlands
within this Comprehensive Plan and that such development activity comply with the following
densities and performance standards. . . .

The site does not contain any wetlands.

Policy 1.10.c:  The City shall review wetland mitigation and monitoring proposals to allow limited
development activity in wetlands and wetland buffers.  Applicants must provide documentation
which indicates that the following steps have been taken: the applicant has attempted every
reasonable measure to avoid adverse impacts; the applicant has taken every reasonable measure to
minimize unavoidable adverse impacts; the applicant has provided adequate mitigation to
compensate for wetland impacts.  The property owner shall incur any and all expenses associated
with wetland mitigation.

The site does not contain any wetlands.

Policy 1.10.d:  The City shall provide all wetland mitigation and monitoring proposals for review
by the County, Suwannee River Water Management District and any other applicable agencies.

The site does not contain any wetlands.

Policy 1.10.g:  The City shall require natural vegetative buffers around wetlands to protect the fragile
ecosystems they sustain.  Buffers, measured from the outer edge of the wetland, shall be created as
established in the following table. . . .

The site does not contain any wetlands.

Policy 1.10.h:  As an alternative to Policy 1.10.g, where scientific data is available, specific
buffering requirements may vary according to the nature of the individual wetland and the proposed
land use, but in no case will the buffer be less than 35 feet.  Buffering requirements will be based
on the best available science regarding impacted ecosystems, listed species, wetland function, and
hydrologic considerations.

The site does not contain any wetlands.
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Policy 1.12.d:  The City shall require the following buffers for development along surface water
bodies.  Buffers shall be measured from the outer edge of the water body, and created as established
in the following table. . . .

The site does not contain any surface water bodies.

Policy 1.12.f:  The City shall work with FEMA, SRWMD, DEP and the County to regulate
development within special flood hazard areas susceptible to the one percent (1%) annual chance
flood established by FEMA.  The City will require development activity to occupy only the
non-floodplain portion of a site when feasible; allow dredging and filling within floodplains only if
it preserves the natural function of the floodplain and adequately provides for stormwater
management; require the minimum floor elevation of any structure to be at least one foot above the
established base flood elevation; and will prohibit the storage of hazardous materials or waste within
the floodplain, and development activity that threatens to raise the base flood elevation.

The site is not located within the 100-year flood hazard zone established by FEMA.

Policy 1.12.r:  The City shall protect groundwater resources by establishing maximum impervious
surface requirements for new development and by providing incentives to developers for utilizing
environmentally beneficial techniques and materials, such as pervious materials for parking lots,
water reclamation practices, and high filtration landscape design.  The incentives should be based
on best management practices for water resources protection recommended by the FDEP, Florida
Department of Agriculture and Consumer Services, and Florida Department of Economic
Opportunity.

The site was designed in accordance with the St. Johns River Water Management
District’s criteria for karst sensitive areas.  Such criteria require the construction
and maintenance of shallow, landscaped retention basins.  Additionally, the site plan
contains significantly more open space than required by the City’s regulations, and
incorporates the use of pervious pavement.
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Capital Improvements Element

Objective 1.2:  The City shall require that all decisions regarding the issuance of development orders
and permits shall be consistent with the development requirements of the Plan, the Land
Development Regulations, and availability of public facilities and services necessary to support such
development while maintaining the adopted level of service standards adopted for public facilities.

The proposed Walmart Supercenter is consistent with the development requirements
of the Plan, the Land Development Regulations, and availability of public facilities
and services necessary to support the Supercenter while maintaining the adopted
level of service standards adopted for public facilities.

Policy.1.3.2:  The City shall not issue development orders and permits in areas where the adopted
level of service standards for public facilities are not met.

The proposed Walmart Supercenter will maintain the adopted level of service
standards for the provision of public facilities found within the Comprehensive Plan.

Page 13 of  13

























                                                                                                                             

Letter Letter Letter Letter oooof Transmittalf Transmittalf Transmittalf Transmittal    
 
Date: June 10, 2016 
 
To: Adam E. Doyle, P.E. 
 Florida Department of Transportation – Gainesville Operations 
 5301 NE 39th Avenue 
 Gainesville, FL 32609 
 (352) 381-4308 
    
Re: Walmart Supercenter #3873-00, Alachua, FL (US 441) 
 Driveway Connection Permit Application  
 CPH Project No. W13392 
 
 

WE ARE SENDING YOU THE ATTACHED ITEMS VIA: 
FEDEX Priority   X  Standard      2nd Day      

 Hand Delivery       Courier      USPS       Other           
 

NO. OF COPIES DESCRIPTION 

4 Driveway Connection Permit Application 
4 Signed & sealed sets of Plans 
4 Traffic Study 
4 Certificate’s Documenting Applicant’s Signature Authority 
4 Agent Authorization’s for CPH, Inc. by Walmart Stores East, LP 
4 Agent Authorization’s for CPH, Inc. by First Street Group, LC 
1 CD containing the Submittal Documents & Plans 
1 Check #9510285 for $3,000.00 

 
THESE ITEMS ARE TRANSMITTED AS INDICATED BELOW: 
 

X For Your Use X For Review and Approval 
 As Requested  For Signature and Return  

 

 
REMARKS:  
 
Please do not hesitate to contact me at 904.332.0999 or at bcassidy@cphcorp.com if you 
have any questions or need any additional information. 
 
SIGNED:                      

Brian Cassidy, P.E.         

 
 

            
 
 

If enclosures are not as noted, kindly notify us at once. 

 

 

 

5200 Belfort Road 

Suite 220 

Jacksonville, Florida 32256 

Phone: 904.332.0999 

Fax: 904.332.0997 

www.cphengineers.com 



GE
Lighting

Scalable Area Light (EASC)

Evolve™ LED Area Light

imagination at work



Applications
 
• 	 Site, area, and general lighting applications 		
	 utilizing advanced LED optical system providing  
	 high uniformity, excellent vertical light distribution, 	
	 reduced offsite visibility, reduced on-site glare and 	
	 effective security light levels.
• 	 Ideal for small to large retailers, commercial to  
	 medical properties, and big box retailers.

Housing 

•	 Die-cast aluminum housing.
• 	 Slim architectural design incorporates an integral 
	 heat sink and light engine, ensuring maximum heat 	
	 transfer, long LED life, and a reduced Effective 		
	 Projected Area (EPA).
• 	 Meets 3G vibration standards per ANSI C136.31-2010 	
	 for Slipfitter and Mounting Arm configurations. Meets 	
	 1.5G vibration standards for Knuckle Slipfitter Mounting.

LED & Optical Assembly 

•	 Structured LED arrays for optimized area light
   	 photometric distribution.
• 	 Evolve light engine with directional reflectors designed 	
	 to optimize application efficiency and minimize glare.
• 	 Utilizes high brightness LEDs, 70 CRI at 4000K  
	 and 5000K typical.

Lumen Maintenance 

Lumen Maintenance per IES TM-21.

Ratings 

• 	       listed, suitable for wet locations.
•	       listed with option code “J” SKUs.
• 	 IP65 rated optical enclosure per ANSI C136.25-2009.
•	 Temperature rated at –40° to 50°C (–40° to 35°C  
	 for fixtures over 390 watts).
• 	 Upward Light Output Ratio (ULOR) = 0.
•	 Title 24 compliant with “H” motion sensor option.
• 	 Compliant with the material restriction  
	 requirements of RoHS.

• 		  DLC Listed

The next evolution of the GE Evolve™ LED Area Light continues to deliver outstanding features, while adding greater
flexibility, style and scalability. This latest design offers higher lumen outputs and provides photometric combinations with 
high efficacy, providing the ability to meet even a wider range of area lighting needs. Additionally, the new EASC Evolve 
Luminaire comes with a specially designed auto dealership optic for exceptional illuminance on the dealership’s front row. 
Optional programmable motion sensing for Title 24 compliance is available.

Product Features

Mounting

Option A 
• 	 10-inch (254mm) mounting arm for square pole 		
	 prewired with 24-inch (610mm) leads.

Option B 
• 	 10-inch (254mm) mounting arm for round pole 
   	 prewired with 24-inch (610mm) leads.

Option C 
•	 Slipfitter mounting for 2 3/8-inch (60mm) O.D. pipe 	
	 prewired with 24-inch (610mm) leads.

Option D 
•	 10-inch (254mm) mounting arm for round or  
	 square pole prewired with 24-inch (610mm) leads.

Option S
•	 Knuckle Slipfitter mounting for 2.3-3” O.D. pipe,  
	 pre-wired with 24-inch (610mm) leads.

Finish 

•	 Corrosion resistant polyester powder painted, 
	 minimum 2.0 mil. thickness. 
•	 Standard colors: Black & Dark Bronze. 
•	 RAL & custom colors available. 

Electrical 

•	 120-277 volt and 347-480 volt available.
• 	 System power factor is >90% and THD <20%.*
• 	 Class “A” sound rating.
• 	 Photo electric sensors (PE) available for all voltages.
• 	 ANSI C136.41 dimmable PE receptacle is available 	
	 making the unit “adaptive controls ready.” 
• 	 Surge Protection Options:
	 For 120-277VAC and 347-480VAC per IEEE/ANSI 		
	 C136.2-2015.
		  –  6kV/3kA “Basic” surge protection, standard. 
		  –  10kV/5kA “Enhanced” surge protection available  
			   with R option.	

* System power factor and THD is tested and specified  
	 at 120V input and maximum load conditions.

	 L5, V5, L4, L3, L2	 0.98	 0.95	 >100,000	 >100,000

	 LA	 0.90	 0.81	 >100,000	 49,000

	 All others	 0.99	 0.97	 >100,000	 >100,000

Optical
Code 

Lumen Maintenance (25°C Ambient)

50,000 hr 100,000 hr L70 L90
Calculated Calculated Hours

Please refer to the DLC QPL website for the latest and most complete information.
www.designlights.org/QPL
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Ordering Number Logic
Evolve™ LED Scalable Area Light (EASC)

PROD. ID PHOTOMETRIC OPTICAL
CODE VOLTAGE

0 = 120 - 277
1 = 120*
2 = 208*
3 = 240*
4 = 277*
5 = 480*
D = 347*
H = 347-480

*	Specify single 
	 voltage if fuse 
	 option is selected.

OPTIONS

C 	 = 	IEC 
D	 =	 Dimming
		  (0-10 Volt Input)†
F	 =	 Fusing	
H 	 = 	Motion Sensor **#
J	 = 	cUL/Canada
R 	 = 	10kV Extra Surge  
		  Protection
XXX 	= 	Special Options

† Dimming leads will be 
provided through the back 
of the arm, unless specified 
with A or D PE Function.

** When ordering Motion 
Sensing Option H - “A” or “B” 
Mounting Arm must be selected. 
Fixture power increase of 1W 
expected with sensor use.

# Dimming is standard  
with H option code. Do  
not also select D option. 
Not compatible with PE  
receptacle options A, or D.

COLOR

BLCK 	 = 	Black
DKBZ 	= 	Dark Bronze
GRAY 	= 	Gray
WHTE	= 	White

Contact manufacturer
for other colors.

PE FUNCTION

1	 =	 None
2	 =	 PE Rec.
4	 =	 PE Rec. with 	
		  Shorting Cap
5 	=	 PE Rec. with 	
		  Control **
A 	=	 ANSI C136.41  
		  7-pin dimming PE  
		  Receptacle †#
D = 	ANSI C136.41  
		  7-pin dimming PE  
		  Receptacle with  
		  Shorting Cap †#
** 	PE control not  
		  available for 347-480V. 	
		  Must be a discrete  
		  voltage (347V or 480V).
† 		 When ordering PE  
		  function socket A-D,  
		  a dimming driver must 	
		  also be ordered under 	
		  the “OPTIONS” column.
# 		 Order Dimming/Control 	
		  PE as a separate item.

MOUNTING 
ARM

A	 =	 10” Arm for  
		  Square Pole  
		  supplied with leads
B 	= 	10” Arm for  
		  Round Pole 
		  supplied with leads
C	 = 	EXT Slip-fitter  
		  2” Pipe (2.378 in. OD)  
		  supplied with leads
D 	= 	10” Arm for round or 	
		  square poles, supplied 	
		  with leads and  
		  additional hardware
S	 = 	Knuckle Slipfitter 	
		  for 2.3 in. - 3.0 in. OD 	
		  Tenon, supplied with 	
		  leads. 0-45° vertical 	
		  aiming angles  
		  achievable.

LED COLOR  
TEMP

40 = 4000K
50 = 5000K

DRIVE
CURRENT

5 = 	525mA
7 = 	700mA*
* Only select 
for product 
395W or greater.

E	= Evolve

A	= Area

S	= Scalable

C	= Photometric
		  Series

DISTRIBUTION
ORIENTATION

F = Front
L = Left
R = Right
N = Not 
	 Applicable

Light pattern 
thrown in direction 
specified in relation 
to Pole and Fixture.

Not Applicable 
(N)

Pole

Right (R)

Pole

Left (L)

Pole

Front (F)

Pole

TY
PE

 V
TY

PE
 IV

TY
PE

 II
I

TY
PE

 II

*Rating values for B and G are based on rated lumens and may vary due to flux tolerances. 

OPTICAL 
CODE 

TYPE

4000K & 5000K 120-277V &  347-480V

TYPICAL INITIAL 
LUMENS

TYPICAL SYSTEM 
WATTAGE

DISTRIBUTION 
ORIENTATION 

AVAILABLE 4000KB U G 5000K
IES FILE NUMBER

BUG RATING*
4000K & 5000K

D5	 Symmetric Medium	 8300	 82		  N	 3	 0	 2	 EASC_D5N540______.IES	 EASC_D5N550______.IES
E5	 Symmetric Medium	 12700	 119		  N	 4	 0	 2	 EASC_E5N540______.IES	 EASC_E5N550______.IES
F5	 Symmetric Medium	 15000	 137		  N	 4	 0	 2	 EASC_F5N540______.IES	 EASC_F5N550______.IES
G5	 Symmetric Medium	 17100	 156		  N	 4	 0	 2	 EASC_G5N540______.IES	 EASC_G5N550______.IES
H5	 Symmetric Medium	 21200	 199		  N	 4	 0	 2	 EASC_H5N540______.IES	 EASC_H5N550______.IES
J5	 Symmetric Medium	 25200	 235		  N	 5	 0	 3	 EASC_J5N540______.IES	 EASC_J5N550______.IES
K5	 Symmetric Medium	 30000	 283		  N	 5	 0	 3	 EASC_K5N540______.IES	 EASC_K5N550______.IES
L5	 Symmetric Medium	 38000	 395		  N	 5	 0	 4	 EASC_L5N740______.IES	 EASC_L5N750______.IES
N5	 Symmetric Short	 9200	 82		  N	 3	 0	 1	 EASC_N5N540______.IES	 EASC_N5N550______.IES
P5	 Symmetric Short	 13800	 119		  N	 3	 0	 2	 EASC_P5N540______.IES	 EASC_P5N550______.IES
Q5	 Symmetric Short	 16400	 137		  N	 4	 0	 2	 EASC_Q5N540______.IES	 EASC_Q5N550______.IES
R5	 Symmetric Short	 18700	 156		  N	 4	 0	 2	 EASC_R5N540______.IES	 EASC_R5N550______.IES
S5	 Symmetric Short	 23100	 199		  N	 4	 0	 2	 EASC_S5N540______.IES	 EASC_S5N550______.IES
T5	 Symmetric Short	 27400	 235		  N	 4	 0	 2	 EASC_T5N540______.IES	 EASC_T5N550______.IES
U5	 Symmetric Short	 33000	 283		  N	 5	 0	 2	 EASC_U5N540______.IES	 EASC_U5N550______.IES
V5	 Symmetric Short	 41500	 395		  N	 5	 0	 3	 EASC_V5N740______.IES	 EASC_V5N750______.IES
A4	 Asymmetric Forward	 4200	 44		  F, L, R	 1	 0	 1	 EASC_A4F540______.IES	 EASC_A4F550______.IES
B4	 Asymmetric Forward	 6500	 62		  F, L, R	 1	 0	 2	 EASC_B4F540______.IES	 EASC_B4F550______.IES
C4	 Asymmetric Forward	 7600	 72		  F, L, R	 1	 0	 2	 EASC_C4F540______.IES	 EASC_C4F550______.IES
D4	 Asymmetric Forward	 8700	 82		  F, L, R	 1	 0	 2	 EASC_D4F540______.IES	 EASC_D4F550______.IES
E4	 Asymmetric Forward	 12900	 119		  F, L, R	 2	 0	 3	 EASC_E4F540______.IES	 EASC_E4F550______.IES
F4	 Asymmetric Forward	 15400	 144		  F, L, R	 2	 0	 3	 EASC_F4F540______.IES	 EASC_F4F550______.IES
G4	 Asymmetric Forward	 17100	 156		  F, L, R	 2	 0	 3	 EASC_G4F540______.IES	 EASC_G4F550______.IES
H4	 Asymmetric Forward	 21200	 199		  F, L, R	 3	 0	 4	 EASC_H4F540______.IES	 EASC_H4F550______.IES
J4	 Asymmetric Forward	 25200	 235		  F, L, R	 3	 0	 4	 EASC_J4F540______.IES	 EASC_J4F550______.IES
K4	 Asymmetric Forward	 30000	 283		  F, L, R	 3	 0	 5	 EASC_K4F540______.IES	 EASC_K4F550______.IES
L4	 Asymmetric Forward	 38300	 395		  F, L, R	 3	 0	 5	 EASC_L4F740______.IES	 EASC_L4F750______.IES
A3	 Asymmetric Wide 	 4700	 44		  F, L, R	 1	 0	 1	 EASC_A3F540______.IES	 EASC_A3F550______.IES
B3	 Asymmetric Wide 	 7100	 62		  F, L, R	 1	 0	 1	 EASC_B3F540______.IES	 EASC_B3F550______.IES
C3	 Asymmetric Wide 	 8300	 72		  F, L, R	 1	 0	 2	 EASC_C3F540______.IES	 EASC_C3F550______.IES
D3	 Asymmetric Wide 	 9500	 82		  F, L, R	 2	 0	 2	 EASC_D3F540______.IES	 EASC_D3F550______.IES
E3	 Asymmetric Wide 	 13900	 119		  F, L, R	 2	 0	 2	 EASC_E3F540______.IES	 EASC_E3F550______.IES
F3	 Asymmetric Wide 	 16800	 144		  F, L, R	 2	 0	 2	 EASC_F3F540______.IES	 EASC_F3F550______.IES
G3	 Asymmetric Wide 	 18700	 156		  F, L, R	 2	 0	 2	 EASC_G3F540______.IES	 EASC_G3F550______.IES
H3	 Asymmetric Wide 	 23100	 199		  F, L, R	 3	 0	 3	 EASC_H3F540______.IES	 EASC_H3F550______.IES
J3	 Asymmetric Wide 	 27400	 235		  F, L, R	 3	 0	 3	 EASC_J3F540______.IES	 EASC_J3F550______.IES
K3	 Asymmetric Wide 	 33000	 283		  F, L, R	 3	 0	 4	 EASC_K3F540______.IES	 EASC_K3F550______.IES
L3	 Asymmetric Wide 	 41500	 395		  F, L, R	 3	 0	 4	 EASC_L3F740______.IES	 EASC_L3F750______.IES
A2	 Asymmetric Narrow	 4600	 44		  F, L, R	 1	 0	 1	 EASC_A2F540______.IES	 EASC_A2F550______.IES
B2	 Asymmetric Narrow	 6800	 62		  F, L, R	 1	 0	 1	 EASC_B2F540______.IES	 EASC_B2F550______.IES
C2	 Asymmetric Narrow	 8000	 72		  F, L, R	 2	 0	 2	 EASC_C2F540______.IES	 EASC_C2F550______.IES
D2	 Asymmetric Narrow	 9100	 82		  F, L, R	 2	 0	 2	 EASC_D2F540______.IES	 EASC_D2F550______.IES
E2	 Asymmetric Narrow	 13400	 119		  F, L, R	 2	 0	 2	 EASC_E2F540______.IES	 EASC_E2F550______.IES
F2	 Asymmetric Narrow	 16200	 144		  F, L, R	 3	 0	 3	 EASC_F2F540______.IES	 EASC_F2F550______.IES
G2	 Asymmetric Narrow	 18000	 156		  F, L, R	 3	 0	 3	 EASC_G2F540______.IES	 EASC_G2F550______.IES
H2	 Asymmetric Narrow	 22300	 199		  F, L, R	 3	 0	 3	 EASC_H2F540______.IES	 EASC_H2F550______.IES
J2	 Asymmetric Narrow	 26500	 235		  F, L, R	 3	 0	 3	 EASC_J2F540______.IES	 EASC_J2F550______.IES
K2	 Asymmetric Narrow	 31900	 283		  F, L, R	 3	 0	 4	 EASC_K2F540______.IES	 EASC_K2F550______.IES
L2	 Asymmetric Narrow	 40000	 395		  F, L, R	 4	 0	 4	 EASC_L2F740______.IES	 EASC_L2F750______.IES
KA	 Asymmetric 100° Wide Auto	 35400	 283		  F, L, R	 4	 0	 3	 EASC_KAF540______.IES	 EASC_KAF550______.IES
LA	 Asymmetric 100° Wide Auto	 46900	 398		  F, L, R	 5	 0	 4	 EASC_LAF740______.IES	 EASC_LAF750______.IES
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Photometrics

Grid Distance in Units  
of Mounting Height at 40’ Initial  

Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 45°

 Vertical plane through horizontal angle of 72°

EASC Type V - Symmetric Medium (K5)
30,000 Lumens, 5000K (EASC_K5N550__.ies)

Grid Distance in Units of 
Mounting Height at 40’ Initial  
Footcandle Values at Grade

EASC Type V - Symmetric Short (U5)
33,000 Lumens, 5000K (EASC_U5N550__.ies)

Vertical plane through horizontal angle  
of maximum candlepower at 20°

 Vertical plane through horizontal angle of 52°

10716 11631

8037 8723

5358 5815

2679 2908
2

1
1

2

Grid Distance in Units of 
Mounting Height at 40’ Initial  
Footcandle Values at Grade

EASC Type IV - Asymmetric Forward (K4)
30,000 Lumens, 5000K (EASC_K4F550__.ies)

Vertical plane through horizontal angle  
of maximum candlepower at 45°

 Vertical plane through horizontal angle of 72°

Grid Distance in Units of 
Mounting Height at 30’ Initial  
Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 45°

 Vertical plane through horizontal angle of 72°

EASC Type IV - Asymmetric Forward (E4)
12,900 Lumens, 5000K (EASC_E4F550__.ies)

21110 9077

15832 6808

5277 2269
2

1

Grid Distance in Units of 
Mounting Height at 40’ Initial  
Footcandle Values at Grade

EASC Type III - Asymmetric Wide (K3)
33,000 Lumens, 5000K (EASC_K3F550__.ies)

Vertical plane through horizontal angle  
of maximum candlepower at 20°

 Vertical plane through horizontal angle of 52°

Grid Distance in Units of 
Mounting Height at 30’ Initial  
Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 20°

 Vertical plane through horizontal angle of 52°

EASC Type III - Asymmetric Wide (E3)
13,900 Lumens, 5000K (EASC_E3F550__.ies)

22807 9607

17105 7205

11404 4803

5702 2402

2 2

1 1

Grid Distance in Units of 
Mounting Height at 40’ Initial  
Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 65°

 Vertical plane through horizontal angle of 60°

EASC Type II - Asymmetric Narrow (K2)
31,900 Lumens, 5000K (EASC_K2F550__.ies)

Grid Distance in Units of 
Mounting Height at 30’ Initial  
Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 65°

 Vertical plane through horizontal angle of 60°

EASC Type II - Asymmetric Narrow (E2)
13,400 Lumens, 5000K (EASC_E2F550__.ies)

19313 8113

9657

4828

4056

2028
2 2

1 1
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.2 .2.1

.1
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.2.1

.1
.1.5

.5

.2.1
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.2
.1

.5

453910555

608514485



Photometrics

Grid Distance in Units  
of Mounting Height at 40’ Initial  

Footcandle Values at Grade

Grid Distance in Units  
of Mounting Height at 40’ Initial  

Footcandle Values at Grade

Vertical plane through horizontal angle  
of maximum candlepower at 0°

 Vertical plane through horizontal angle of 37°

Vertical plane through horizontal angle  
of maximum candlepower at 0°

 Vertical plane through horizontal angle of 37°

EASC Type II - Assymetric Auto (KA)
35,400 Lumens, 5000K (EASC_KAF550__.ies)

EASC Type II - Assymetric Auto (LA)
46,900 Lumens, 5000K (EASC_LAF750__.ies)

12923 17121

9692 12841

6462 8561

3231 4280

2 2

1 1

.5
.2 .1

.5 .2 .1

H-Motion Sensing Option:
• 	 Intended for high mounting applications, between 15-30ft  
	 (4.57-9.14m). For mounting heights exceeding 30ft, pole mounted 	
	 sensors are recommended. 
•	 Provides a coverage area radius for walking motion of 15-20ft  
	 (4.57-6.10m).
• 	 Provides 270° of coverage (~90° is blocked by the pole).
• 	 Comes standard with 50% dimmed light output with no occupancy, and full power at occupancy.
• 	 Comes standard with photocell function. Note: It is not necessary to also purchase PE receptacle or control.
• 	 Comes standard with a 5 minute occupancy time delay and a 5 minute ramp-down to the 50% dimmed level.
• 	 Must order with decorative mounting arm options “A” or “B”.
• 	 Fixture power increase of 1W expected with sensor use.
Note: Standard options may be reprogrammed in the field. Reprogramming instructions included in product shipment.

Sensor Pattern:

Sensing Pattern Area Fixture 
Up to 30 ft.

20’ 10’

10’

10’

10’ 20’

20’

20’



Product Dimensions

FRONT VIEW
SIDE VIEW

BACK VIEW
Option B and D Round Pole
3.5 inch - 4.5 inch OD Pole
(89 mm OD - 115 mm OD)

Option A and D Square Pole
3.5 inch - 4.5 inch Pole

(89 mm - 115 mm)

BACK VIEW

TOP VIEW

34.5 in.
[878 mm]

10.9 in.
[277 mm]

16.9 in.
[430 mm]

16.0 in.
[406 mm]

34.1 in.
[867 mm]

10.5 in.
[266 mm]

8.4 in.
[213 mm]

1.711 in.
[43 mm]

1.312 in.
[33 mm]

4.392 in.
[112 mm]

6.375 in.
[162 mm]

4.812 in.
[162 mm]

0.625 in.
[16 mm]

0.438 in.
[11 mm]

2.125 in.
[54 mm]

3.188 in.
[81 mm]

4.250 in.
[108 mm] 5.438 in.

[138 mm]

2.008 in.
[51 mm]

0.438 in.
[11 mm]

4.4 in.
[111 mm]

4.7 in.
[119 mm]2.5 in.

[63 mm]

R8.680 in.
[R220 mm]

Square Pole

Round Pole

Square Pole Adaptor (A and D)

Round Pole Arm (B and D)
3.5 inch - 4.5 inch OD Pole
(89 mm OD - 115 mm OD)

(Option A) 10” Arm for Square Pole Mount
(Option B) 10” Arm for Round Pole Mount
(Option D) 10” Arm for Square Pole Mount or Round Pole Mount
Option D includes all mounting hardware in Option A and Option B

• 	Approximate net weight: 43-47 lbs (19.50 - 21.32 kgs) 
	 Contact manufacturer for specific configuration weight. 

• 	Effective Projected Area (EPA) with 10” Mounting Arm: 0.97 sq ft max (0.09 sq m)D
A

TA



Product Dimensions

FRONT VIEWSIDE VIEWBACK VIEW

(Option S) Knuckle Arm Mount 

• 	Approximate net weight: 41-45 lbs (18.60 - 20.41 kgs) 
	 Contact manufacturer for specific configuration weight. 

•	 Effective Projected Area (EPA) with fixture mounted at 45° upward: 1.97 sq ft max D
A

TA

TOP VIEW

26.8 in.
[681 mm]

28.6 in.
[726 mm]

16.0 in.
[406 mm]

16.9 in.
[430 mm]

5.0 in.
[126 mm]

3.2 in.
[81 mm]

16.0 in.
[406 mm]

16.9 in.
[430 mm]

2.3 in.
[57 mm]

5.0 in.
[127 mm]2.5 in.

[63 mm]

2.5 in.
[63 mm]

4.7 in.
[119 mm]

4.9 in.
[125 mm]

R8.680 in.
[R220 mm]

2 in. Nominal PIPE ONLY
(2.375 in. OD)
[60 mm OD]

2 in. Nominal PIPE ONLY
(2.375 in. OD)
[60 mm OD]

45° max upward aim

7.3 in.
[186 mm] R26.9 in.

[R683 mm]

3 inch OD (max)
[76 mm OD]

KNUCKLE SLIPFITTER ARM MOUNT
0° TO 45° AIMING RANGE

FRONT VIEWSIDE VIEWBACK VIEW

(Option C) Slipfitter Arm Mount 

• 	Approximate net weight: 41-45 lbs (18.60 - 20.41 kgs) 
	 Contact manufacturer for specific configuration weight. 

•	 Effective Projected Area (EPA) with Slipfitter: 0.47 sq ft max (0.04 sq m)D
A

TA

TOP VIEW
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Mounting Arms for Slipfitter
Order separately with Mounting Option C (External Slipfitter)

.312 in. DIA.
[8 mm DIA.]

5.250 in.
[133 mm

MIN.] 1.812 in.
[46 mm]

.438 in. DIA.
[11 mm DIA.]

(2 Places)

2.196 in.
[56 mm] 4.392 in.

[112 mm]

1.250 in. DIA.
[32 mm DIA.]

Hole

.656 in. [17 mm]
1.312 in. [33 mm]

SQUARE POLE MOUNTING

.312 in. DIA.
[8 mm DIA.]

5.250 in.
[133 mm

MIN.] 1.812 in.
[46 mm]

.438 in. DIA.
[11 mm DIA.]

(2 Places)

2.719 in.
[69 mm]

5.438 in.
[138 mm]

.750 in. DIA.
[19 mm DIA.]

Hole

ROUND POLE MOUNTING 
3.5 TO 4.5-inch (89 to 114mm) OD

round pole mounting arm

Drilling Templates for  
Slipfitter Arms & Arm Mount

10.500 in.
[267 mm]

SQUARE POLE MOUNTING ARM
3.5 TO 4.5-inch (89 to 114mm) SQUARE

(WILL ALLOW 4 FIXTURES PER POLE @ 90 DEGREES.)

ORDER SEPARATELY FROM FIXTURE AS CATALOG NUMBER 
SPA-EAMT10BLCK “Black”
SPA-EAMT10DKBZ “Dark Bronze”

10.500 in.
[267 mm]

ROUND POLE MOUNTING ARM
3.5 TO 4.5-inch (89 to 114mm) OD

(WILL ALLOW 4 FIXTURES PER POLE @ 90 DEGREES.)

ORDER SEPARATELY FROM FIXTURE AS CATALOG NUMBER
RPA-EAMT10BLCK “Black”
RPA-EAMT10DKBZ “Dark Bronze”

Mounting Information

Wall Mounting Bracket Adapter Plate
ORDER SEPERATELY FROM FIXTURE AS CATALOG NUMBER
WMB-EAMT06
*NOTE: For Wall Mounting, order luminaire with mounting arm: C = EXT Slip-fitter 2” Pipe (2.378 in. OD) supplied with leads.

Other mounting patterns are available for retrofit installations. 
Contact manufacturing for other available mounting patterns.
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January 30, 2017 
 
Ms. Kathy Winburn, AICP 
City of Alachua 
Planning & Community Development Director 
15100 NW 142nd Terrace 
Alachua, Florida 32615 
(386) 418-6121 
 
RE: Concurrency Impact Analysis (Site Plan Application) 
 Walmart #3873-00, Alachua, FL 
 CPH Project No. W13392 
 
Dear Ms. Winburn: 
 
The Concurrency Impact Analysis calculations have been performed for the proposed 161,397 
SF Walmart Supercenter.  Public facility capacities are based on the January 2017 Monitoring 
Report supplied by the City’s Planning and Zoning staff.    
 
The proposed Walmart Supercenter will not adversely impact the adopted Level of Service 
(“LOS”) for the City of Alachua’s public facilities.  In accordance with Section 2.4.14 of the City 
of Alachua Land Development Regulations (“LDRs”), the following summary addresses the 
proposed infrastructure impacts based on available information. 
 
The proposed Walmart Supercenter is projected to generate 5,898 new daily trips, of which 506 
trips occur during the PM peak hour.  Trip generation calculations are provided in Table 1A. 
 
Table 1A:  Trip Generation Calculations 

ITE Units 
(1,000 
s.f.) 

Daily Peak Hour 
Land Use¹ Rate* Trips Rate* Trips 

Discount Superstore  
(ITE 813) 

161.40 50.75 8,191 4.35 702 

Pass-by Trips for Superstore (28%) 2,293  196 
Total 5,898 - 506 
*Source:  ITE Trip Generation 9th Edition and ITE Trip Generation Manual, 3rd Edition 
 
Per Section 2.4.14(H)(2)(b) of the City’s LDRs, the affected roadways for developments 
generating more than 1,000 external average daily trips are as follows: 
 

• Those on which the development’s impacts are five percent (5%) or greater of the 
maximum service volume of the roadway; and 

• All roadway segments located partially or wholly within one-half (1/2) mile of the 
development’s ingress / egress, or to the nearest major intersection, whichever is 
greater. 

 
The following conditions and assumptions were utilized to estimate impacts to roadway 
segments tracked in the City of Alachua Concurrency Monitoring Report. These assumptions 
are also reflected on the Transportation Concurrency Map provided as Appendix A to this 
report. 

5200 Belfort Road  
Suite 220 

Jacksonville, FL 32256 
Phone: 904.332.0999 

Fax: 904.332.0997 
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Table 1B:  Significance Test 

 
Roadway 

 
Segment 

 
Lanes 

Project Segment 
Capacity 

Project 
Significance Distrib Trips 

 

US 441 
NW 188th St to CR 235A 4 20% 101 3,200 3.2% 
CR 235A to I-75 4 37% 187 3,200 5.8% 
I-75 to NW 147th Dr 4 52% 263 3,200 8.2% 
NW 147th Dr to SR 235 4 34% 172 3,200 5.4% 
SR 235 to Rachael Blvd 4 19% 96 3,200 3.0% 

CR 235A NW 138th Ave to US 441 2 5% 25 1,050 2.4% 
US 441 to I-75 2 7% 35 1,050 3.3% 

SR 235 Peggy Rd to US 441 2 8% 41 960 4.3% 
US 441 to NW 140th St 2 6% 30 960 3.1% 

*Significance is defined as an impact of 5% or more of the segment's capacity; data obtained from the Traffic 
Impact Analysis prepared by Traffic and Mobility Consultants dated September 2016. 

 
• The roadway segment along US 441 from CR 235A to I-75 is within the ½-mile radius 

of the project’s ingress / egress point. 
• The roadway segment along US 441 from I-75 to NW 147th Drive is within the ½-mile 

radius of the project’s ingress / egress point. 
• The roadway segment along US 441 from NW 147th Drive to SR 235 is within the ½-

mile radius of the project’s ingress / egress point. 
• The affected roadway segments are only those accessible within the ½-mile radius of 

the project’s ingress / egress point: US Hwy 441. 
• The roadway segments along US 441 from CR 235A to I-75, along US 441 from I-75 

to NW 147th Drive, and along US 441 from NW 147th Drive to SR 235 also qualify as 
affected roadways because the proposed Walmart Supercenter’s impacts will be five 
percent (5%) or greater of the maximum service volume of such roadway segments. 

 
 
Table 1C:  Impacted Roadway Segments 

Segment Description Comp Plan 
MSV* 

Existing 
Traffic* 

Reserved 
Trips* 

Available 
Capacity* 

US Hwy 441 
(SR235 to NCL of Alachua) 

35,500 AADT 
3,200 PHr 

24,411 AADT 
2,319 PHr 

2,260 AADT 
214 PHr 

8,829 AADT 
667 PHr 

*Source:  City of Alachua January 2017 Development Monitoring Report 
 
 

Table 1D:  Roadway Capacity 
Segment Description Available Capacity Additional Trips Residual Capacity 

US Hwy 441 
(SR235 to NCL of Alachua) 

8,829 AADT 
667 PHr 

5,898 AADT 
506 PHr 

2,931 AADT 
161 PHr 

 
Conclusion: As evident by the available capacities identified in Tables 1C and 1D, the trips 
generated by the proposed Walmart Supercenter will not exceed the adopted LOS standards.  
Capacity exists to handle the additional trips resulting from the proposed Walmart Supercenter. 
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Table 2:  Potable Water Impact 
System Category Gallons Per Day 

Current Permitted Capacity* 2,300,000 
Less Actual Potable Water Flow* 1,190,000 
Reserved Capacity* 135,912 
Residual Capacity* 974,088 
Residual Capacity with Walmart Supercenter 
469 fixture units x 7.136 GPD** = 3,347 GPD 

970,741 

Percentage of Permitted Design Capacity Utilized 58% 
*Source:  City of Alachua January 2017 Development Monitoring Report. 
**Source:  Wal-Mart Proto Utility Loads, Appendix B 

 
Conclusion: The demand generated by the proposed Walmart Supercenter will not exceed the 
adopted LOS standard for potable water. Capacity exists to handle the additional demand 
resulting from the proposed Walmart Supercenter. 
 
Table 3:  Sanitary Sewer Impact 

System Category Gallons Per Day 

Current Permitted Capacity* 1,500,000 
Less Actual Treatment Plant Flows* 615,000 
Reserved Capacity* 96,322 
Residual Capacity* 788,678 
Residual Capacity with Walmart Supercenter 
469 fixture units x 6.422 GPD** = 3,012 GPD 

785,666 

Percentage of Permitted Design Capacity Utilized 48% 
*Source:  City of Alachua January 2017 Development Monitoring Report. 
**Source:  Ch. 64E-6.008, F.A.C. 
 
Conclusion: The demand generated by the proposed Walmart Supercenter will not exceed the 
adopted LOS standard for sanitary sewer. Capacity exists to handle the additional demand 
resulting from the proposed Walmart Supercenter. 
 
Table 4:  Solid Waste Impact 

System Category Tons Per Year 

12 tons per month* 144 
Existing Demand** 7,221.16 
Reserved Capacity** 1,162.75 
Total Average Solid Waste Disposal for the Facility** 50-Year Capacity 
*Source:  Based on Historical Data of Store Operations, provided by Doug Sanders, Store Innovations and 
Sustainability Division for Walmart, Appendix B. 
**Source:  City of Alachua January 2017 Development Monitoring Report 
 
Conclusion: The demand generated by the proposed Walmart Supercenter will not exceed the 
adopted LOS standard for solid waste. Capacity exists to handle the additional demand 
resulting from the proposed Walmart Supercenter. 
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Recreational Impacts 
 
Conclusion: The subject project is commercial and will not generate any recreational impacts. 
 
Table 5:  Stormwater Impacts 

Attenuation 
Storm Event  

(YR/HR) 
Discharge Rate Pre/Post  

(CFS) 
Discharge Volume Pre/Post  

(AC-FT) 
100/24 85.05/4.18 14.4/3.3 
100/72 66.58/5.13 21.1/12.1 

100/168 42.27/6.34 26.7/19.1 
100/240 35.7/10.82 31.8/25.9 

 
Water Quality 

Required Treatment Volume  
(AC-FT) 

Provided Treatment Volume  
(AC-FT) 

7.13 21.35 
 
Conclusion: The post-development discharge rate and volume are less than the pre-
development discharge rate and volume at the US Hwy 441 boundary for the critical 100-year 
storm events.  Additionally, water quality treatment volume is provided on-site. 
 
The above information establishes that the proposed Walmart Supercenter will not have any 
adverse impacts to the City of Alachua’s adopted Level of Service for public facilities. 
 
We appreciate your consideration of Walmart’s application for its proposed Supercenter.  
Please do not hesitate to contact me if you have any questions or need further information. 
 
Sincerely, 
CPH, INC. 
 
 
 
 
Brian Cassidy, P.E. 
 
cc: file 
 David Theriaque, ESQ 
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APPENDIX B 
 

WALMART 
PROTOTYPICAL 
UTILITY LOADS 



Prototype Water Domestic Wtr Average Average Average Connected Actual Avg Actual Avg Actual Avg Connected Diversified Actual Avg Actual Avg Actual Avg
& Size Fixture Instantaneous Sewer Load Domestic Irrigation Gas Zone 3 Peak Zone 4 Peak Zone 5 Peak Electric Electric Zone 3 Peak Zone 4 Peak Zone 5 Peak

Units Peak Flow ~90% Dom Water Deman Water Demand Load Gas Load Gas Load Gas Load Load Load Electric Load Electric Load Electric Load
(GPM) (GPD) (GPD) (GPD) (MBH) (MBH) (MBH) (MBH) (kVA) (kVA) (kVA) (kVA) (kVA)

Sam's 136 399 130 2,813 3,125 4,400 N/A psi 45 psi 10,409 1,381 1,750 2,289 1,829 1,893 758 754 729

Supercenter 70 148 79 1,323 1,470
No Utility Bills 

Available for 70 N/A psi 45 psi 3,824 530 831 938 1,157 1,108 310 312 292

Supercenter 102 364 119 2,020 2,244 3,490 N/A psi 45 psi 7,729 763 1,256 1,560 1,649 1,586 629 629 576

Supercenter 122 429 117 2,274 2,526 4,653 N/A psi 44 psi 8,609 907 1,319 1,685 1,923 1,860 717 541 541

Supercenter 151 469 125 3,012 3,347 5,379 N/A psi 45 psi 13,079 1,368 1,817 2,118 2,385 2,253 777 739 659

Supercenter 182 458 125 4,513 5,015 8,693 N/A psi 45 psi 11,359 1,554 1,877 2,322 2,577 2,448 844 834 767

WNM 41 171 81 1,109 1,232 4,400 N/A psi 37 psi 2,669 644 820 993 978 937 334 319 319

XPS 30 23 184 205

No Utility Bills 
Available for 

XPS N/A psi 37 psi 517 73 129 129 328 334 116 110 110

Sams Fuel Station 12 16 36 40 N/A N/A psi 45 psi N/A N/A N/A N/A 34 34 14 14 14

SUP8-740 Fuel Station 27 40 225 250 N/A N/A psi 45 psi N/A N/A N/A N/A 96 90 35 35 35

SUP8-1440 Fuel Station 39 47 270 300 N/A N/A psi 45 psi N/A N/A N/A N/A 126 119 46 46 46

WNM-740 Fuel Station 27 40 225 250 N/A N/A psi 45 psi N/A N/A N/A N/A 91 84 38 38 38

WNM-192 Fuel Station 12 16 36 40 N/A N/A psi 45 psi N/A N/A N/A N/A 40 41 14 14 14

WAL-MART PROTOTYPICAL UTILITY LOADS

Residual Press.
Minimum

Residual Press.
REAR ENTRY

Minimum

(PSI)
FRONT ENTRY

(PSI)



Summary Page

SF WFU GPD
GPD/SF 

Ratio
GPD/WF
U Ratio  Notes 

41 171 1,232 30           7             
102 364 2,244 22           6             1,2
122 429 2,526 21           6             
136 399 3,125 23           8             
151 469 3,347 22           7             
182 458 5,015 28         11         

Comparison of GPD flow ratios for all the 
Prototypes

Comparing Gallons Per day / Water Fixture Unit Ratio
and Gallons Per day / Square Feet area

1) The 102 prototype had only 12 sample stores data and the GPD 
appears to be low.
2) The GPD for the 102 prototype was determined by using a 22 
GPD/ SF ratio of 22 and prorating.



Summary Page

151 Prototype 150 Prototype

GPD from 2011 
Utility load 
Schedule

 for 150 Proto
# of Stores Data 33
Demand 
(85th Percentile) 4,257 1 STD Average 3,325                       3134
Average Water Demand (All Stores) 3,407                      Average 3,407                               
(All Data) 1,255 Low 1 STD 2,151                               

Low 1 STD (All Data) 2,151 High 1 STD 4,662                               

High 1 STD (All Data) 4,662 One Standard Deviation 1,255                               

Average Water Demand (Average of 
Stores within plus or minus one 
standard deviation. (Prorated per 
area for current proto) 3,347 Two Standard Deviation 2,510                               

4395 01-4395 POST FALLS ID SUPERCENTER 150 49,000 2012,12 #N/A 919000 1,259                            low but con
4695 01-4695 GODFREY IL SUPERCENTER 150 47,875 2012,12 #N/A 1,057,745.39     1,449                                low but con
876 01-0876 MANY LA SUPERCENTER 150 74,000 2012,12 #N/A 2189000 1,999                            low but pre

2143 01-2143 SKOWHEGAN ME SUPERCENTER 150 198,982 2012,10 #N/A 2211241.416 2,047                            low but pre
1753 01-1753 DERRY NH SUPERCENTER 150 226,936 2012,11 #N/A 2503689.294 2,286                            1 sdt dev low but pre
2543 01-2543 PITTSTON PA SUPERCENTER 150 69,600 2012,12 #N/A 2667400 2,436                            1 sdt dev low but pre
4404 01-4404 ETTERS PA SUPERCENTER 150 85,000 2012,12 #N/A 1644000 2,574                            1 sdt dev low but pre
4403 01-4403 QUEENSBURY NY SUPERCENTER 150 195,000 2012,10 #N/A 950000 2,603                            1 sdt dev low but pre
5748 01-5748 GRIMES IA SUPERCENTER 150 88,000 2012,12 #N/A 1940000 2,658                            1 sdt dev low but pre
4276 01-4276 TAYLOR PA SUPERCENTER 150 104,500 2012,12 #N/A 973500 2,704                            1 sdt dev low but pre
1666 01-1666 CHARLOTTE NC SUPERCENTER 150 0 2012,12 #N/A 3032602.403 2,769                            1 sdt dev Pretty cons
5779 01-5779 KING GEORGE VA SUPERCENTER 150 152,100 2012,12 #N/A 1024100 2,806                            1 sdt dev Pretty cons
1329 01-1329 LOGANSPORT IN SUPERCENTER 150 85,500 2012,12 #N/A 3205300 2,927                            1 sdt dev Pretty cons
1404 01-1404 LAKE ZURICH IL SUPERCENTER 150 98,000 2012,12 #N/A 3245000 2,963                            1 sdt dev Pretty cons
4509 01-4509 BENBROOK TX SUPERCENTER 150 98,743 2012,12 #N/A 2186553.073 2,995                            1 sdt dev Pretty cons
5705 01-5705 GARDEN CITY SC SUPERCENTER 150 86,100 2012,12 #N/A 2194900 3,007                            1 sdt dev Pretty cons
1780 01-1780 CHARLOTTESVILLEVA SUPERCENTER 150 113,500 2012,12 #N/A 3580653 3,270                            1 sdt dev Pretty cons
1394 01-1394 GREENFIELD WI SUPERCENTER 150 169,060 2012,12 #N/A 3583916.653 3,273                            1 sdt dev Pretty cons
829 01-0829 SANTA FE NM WAL-MART 150 153,000 2012,12 #N/A 3830200 3,498                            1 sdt dev consistent

2936 01-2936 MILWAUKEE WI SUPERCENTER 150 205,714 2012,11 #N/A 2630490.773 3,603                            1 sdt dev consistent
2081 01-2081 CLEARWATER FL SUPERCENTER 150 124,900 2012,12 #N/A 2603800 3,616                            1 sdt dev Used last 2
1694 01-1694 MARION NC SUPERCENTER 150 113,000 2012,12 #N/A 3969988.293 3,626                            1 sdt dev consistent
2469 01-2469 LONGVIEW WA SUPERCENTER 150 114,452 2012,12 #N/A 4107646.584 3,751                            1 sdt dev ok
2438 01-2438 STAFFORD VA SUPERCENTER 150 121,000 2012,12 #N/A 2,840,000          3,944                            1 sdt dev Used last 2
2141 01-2141 PHILADELPHIA PA SUPERCENTER 150 112,208 2012,12 #N/A 4337952.968 3,962                            1 sdt dev ok
3573 01-3573 MANASSAS (S) VA SUPERCENTER 150 138,000 2012,12 #N/A 2880000 4,000                            1 sdt dev Used last 2
5786 01-5786 JASPER GA SUPERCENTER 150 500 2012,12 #N/A 2962400 4,058                            1 sdt dev ok sort of?
2147 01-2147 MISSOULA MT SUPERCENTER 150 136,893 2012,12 #N/A 3064020.582 4,256                            1 sdt dev Used last 2
1079 01-1079 NEW SMYRNA BEAFL SUPERCENTER 150 138,000 2012,12 #N/A 1535000 4,264                            1 sdt dev Used last 1
5845 01-5845 NICEVILLE FL SUPERCENTER 150 76,400 2012,12 #N/A 3353000 4,593                            1 sdt dev ok
2960 01-2960 LOS ANGELES CA WAL-MART 150 136,145 2012,12 #N/A 6412300.887 5,856                            ok
2070 01-2070 ANCHORAGE AK WAL-MART 150 173,000 2012,12 #N/A 7146000 6,526                            ok
1068 01-1068 SEBASTIAN FL SUPERCENTER 150 214,000 2012,12 #N/A 7487000 6,837                            stable and 

313 01-0313 HOUSE SPRINGS MO SUPERCENTER 150 79,000 2012,12 #N/A 1253000 1,144                            erratic

5068 01-5068 MASSAPEQUA (LI) NY WAL-MART 150 4,713 2012,12 #N/A 1179826.118 1,616                            erratic

2247 01-2247 CARY NC SUPERCENTER 150 77,807 2012,12 #N/A 2041595 1,864                            1 sdt dev erratic

4677 01-4677 MUSKEGO WI SUPERCENTER 150 155,000 2012,12 #N/A 1600000 2,192                            1 sdt dev erratic

2272 01-2272 CAMBRIDGE MD SUPERCENTER 150 88,000 2012,12 #N/A 2549000 2,328                            1 sdt dev erratic

5787 01-5787 RAEFORD NC SUPERCENTER 150 115,120 2012,12 #N/A 1764450 2,417                            1 sdt dev erratic

3780 01-3780 FALLSTON MD SUPERCENTER 150 444,000 2012,11 #N/A 1923000 2,634                            1 sdt dev erratic

5709 01-5709 LOCUST GROVE GA SUPERCENTER 150 68,000 2012,12 #N/A 1450000 2,648                            1 sdt dev erratic

4600 01-4600 GRETNA NE SUPERCENTER 150 82,286 2012,12 #N/A 1992062.21 2,729                            1 sdt dev erratic

1970 01-1970 HUDSON MA SUPERCENTER 150 230,175 2012,10 #N/A 3045839.257 2,782                            1 sdt dev erratic

1897 01-1897 ELK GROVE VILLAGIL SUPERCENTER 150 152,000 2012,11 #N/A 3246000 2,964                            1 sdt dev erratic

465 01-0465 FLORESVILLE TX SUPERCENTER 150 21,300 2012,12 #N/A 3316200 3,028                            1 sdt dev erratic

1658 01-1658 THOMSON GA SUPERCENTER 150 72,000 2012,12 #N/A 3528484 3,222                            1 sdt dev erratic

1403 01-1403 CORNELIA GA SUPERCENTER 150 18,700 2012,12 #N/A 3757200 3,431                            1 sdt dev erratic

5761 01-5761 CANTON MI SUPERCENTER 150 305,000 2012,11 #N/A 4162000 5,701                            1 sdt dev very erratic

3423 01-3423 SANTA FE NM SUPERCENTER 150 89,900 2012,12 #N/A 2773601.22 6,079                            very erratic

2187 01-2187 WENATCHEE WA SUPERCENTER 150 0 2012,12 #N/A 8241600 7,527                            very erratic

2545 01-2545 MARINETTE WI SUPERCENTER 150 104,000 2012,12 #N/A 10159000 9,278                            erratic

1688 01-1688 VIRGINIA BEACH VA SUPERCENTER 150 1,615,792 2012,12 #N/A 13711043.28 12,522                          erratic
5947 01-5947 EL PASO TX SUPERCENTER 150 339,616 2012,12 Cooling Towers 14533194.54 19,908                          

1870 01-1870 PULLMAN WA SUPERCENTER 150 77,797 2012,12 HE  store 5135396.71 4,690                            1 sdt dev
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1.0: Study Introduction and Outline 
 

Florida Economic Advisors was retained to conduct an economic analysis 

that investigates the market supportability and fiscal impacts of a 

proposed Walmart Supercenter in the City of Alachua, Florida (Alachua 

County).  The proposed Supercenter would be constructed on a site 

located immediately southeast of the Interstate 75 - US Highway 441 

interchange.   

 

Proposed Walmart Supercenter Site 

 
 

The principal objective of this study is to address the following issues: 
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1. The market supportability of the proposed Walmart Supercenter, given 

local area demographics and existing commercial businesses within 

the Walmart Supercenter’s principal trade area of influence. 

2. Local economic and fiscal impacts to the City of Alachua from 

ongoing operation of the proposed Walmart Supercenter. These 

impacts include property tax revenue, employment generation, 

earnings, and annual business output (sales). 

 

This report includes 4 sections with an associated appendix.   Section 2 

defines the regional area of economic influence for the subject property, 

and provides an overview of historical and projected economic 

conditions influencing development in the region.  Section 3 discusses 

demand and supply factors contributing to market support for the 

Walmart Supercenter.  Finally, Section 4 presents a summary of economic 

and fiscal analysis impacts to the City of Alachua from project 

development.   

 

Section 4.3.4(G)(7)(b)(iii) of the City of Alachua Land Development 

Regulations (“LDRs”) establishes the requirements for a market and impact 

study.  This report satisfies impact study requirements a., b., g., and h.  

 

a. Inventory of local retail base 

(Presented in appendix and discussed in Sections 3.6 through 3.8) 

b. Assessment of market areas and market impacts 

(Presented in Table 3.1 and discussed in Sections 3.3 through 3.8) 

c. Services and capital expenditures 

(Presented in work products submitted by team planners/engineers) 

d. Traffic and other service impacts 

(Presented in work products submitted by team planners/engineers) 

e. Cost of associated economic development incentives  

(The Applicant is not seeking any incentives or tax credits) 

f. Impact of redevelopment zone tax-increment financing 

(The project does not meet qualification criteria for this program) 

g. Inventory locations of competing retailers 

(Presented in appendix and discussed in Sections 3.6 through 3.8) 

h. Assessment of impact on existing local retailers 

(Discussed in Sections 3.6 through 3.8) 

This report provides additional economic and fiscal assessments beyond 

those required by the LDRs, but which are important in evaluating the 

economic and fiscal impacts of the proposed Walmart Supercenter.   
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2.0: Overview of Area Economic Conditions 
 

2.1 The Regional Marketplace  

 

A market area is defined in the Dictionary of Real Estate Terms, 4th 

Edition, as “a geographic region from which one can expect 

primary demand for a specific product or service provided at a 

fixed location.”  For purposes of this report, the regional area of 

economic influence for the subject property is Alachua County, 

although the specific trade area is smaller in size (discussed in 

Section 3 of the report). 

 

 

 
 

This regional market area was established with the recognition of 

the subject property’s geographic location and access to major 

thoroughfares that serve the entirety of the County.  The trade area 
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draw of the proposed Walmart Supercenter will extend beyond the 

municipal boundaries of the City of Alachua, into the County 

domain.  Based on these factors, and standard practices for 

evaluating long-range economic trends at the county level of 

geography, economic history and projections presented in this 

section focus on the larger local geography of Alachua County. 

 

2.2 Alachua County Introductory Profile  

 

Home to the University of Florida and 3 of northern Florida’s premier 

medical centers, Alachua County is an area whose economy relies 

heavily on the industry sectors of education and healthcare 

services.  These industries, which are less sensitive to changes in the 

state and national economy, have provided Alachua County with 

a degree of long-term economic stability that other Florida counties 

have not enjoyed.  Conversely, the County has not realized the 

development surge experienced by other Florida markets with a 

rapidly-urbanizing population base, such as Miami, Orlando, 

Tampa, or Jacksonville.   Economic growth in Alachua County is 

best characterized as modest and steady, with the potential for 

some expansion of the real estate market as urban markets to the 

south reach buildout levels. 

 

Current estimates place the population of Alachua County at 

258,780, with an attendant employment base of 162,440.  The 

County’s largest employers include the University of Florida, UF 

Health, the Alachua County School Board, the VA Medical Center, 

the City of Gainesville, Walmart, Alachua County Government, 

Publix Supermarkets, Gator Dining Services, RTI Surgical, Dollar 

General, North Florida Regional Medical Center, and Nationwide 

Insurance.  These organizations employ 58,112 persons, or 36 

percent of the total County workforce.   

 

2.3 Growth Patterns in Alachua County, 1980 to 2015 

 

Future development potential in Alachua County is closely tied to 

the continued demand for additional housing.  Population growth is 

the major determinant of the long-range trend for housing demand 

in the area. 

 

The shaded portion of Table 2.1 provides the base historical 

economic conditions for this market.   
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Table 2.1:  Alachua County Economic Profile 

Growth 1980-2015 1980 1990 2000 2015 2020 2030 2040

Total Population (Thousands) 152.23 182.72 218.61 258.78 273.58 304.98 335.55

Age Under 5 Years 9.79 12.51 11.11 14.49 14.86 16.13 17.06

5 to 9 Years 9.29 12.13 12.01 12.97 14.19 15.96 17.17

10 to 14 Years 9.70 10.50 12.97 11.47 12.59 15.62 16.67

15 to 19 Years 18.12 18.06 22.51 20.03 19.44 20.61 21.46

20 to 24 Years 28.82 27.92 36.40 44.85 43.18 41.98 44.60

25 to 29 Years 17.55 17.05 17.55 22.48 25.23 18.62 22.96

30 to 34 Years 12.86 15.51 13.75 17.83 21.70 17.31 19.77

35 to 39 Years 8.48 14.04 14.22 14.06 17.00 24.04 17.18

40 to 44 Years 6.24 11.82 14.72 12.54 13.50 22.28 17.45

45 to 49 Years 5.45 8.46 14.36 12.27 12.29 17.86 25.15

50 to 54 Years 5.36 6.33 12.51 13.77 11.96 14.43 23.46

55 to 59 Years 5.32 5.66 8.80 14.78 13.43 13.04 18.69

60 to 64 Years 4.36 5.79 6.67 14.27 14.29 12.51 14.91

65 to 69 Years 3.93 5.70 5.66 11.75 13.67 13.74 13.11

70 to 74 Years 2.95 4.31 5.24 7.75 10.41 13.43 11.50

75 to 79 Years 2.01 3.22 4.52 5.24 6.77 11.85 11.66

80 to 84 Years 1.15 2.10 3.09 3.76 4.27 8.38 10.66

85 Years and Over 0.85 1.62 2.52 4.45 4.80 7.18 12.10

Median Age of Population 25.10 27.92 29.03 30.82 31.53 36.55 37.34

Caucasian Population n.a. 136.42 153.87 165.01 169.90 187.79 205.86

African-American Population n.a. 34.54 42.82 53.94 58.68 69.15 79.65

Native American Population n.a. 0.33 0.56 0.68 0.70 0.74 0.71

Asian and Pacific Islander Population n.a. 4.55 8.57 15.96 18.30 20.88 23.27

Hispanic Population 4.72 6.88 12.80 23.20 26.00 26.41 26.05

Total Employment (Thousands) 79.97 113.57 144.63 162.44 175.72 201.41 224.96

Farm 1.62 1.47 1.87 2.15 2.25 2.42 2.55

Forestry, Fishing, & Other 0.29 0.53 0.60 0.65 0.68 0.72 0.77

Mining 0.04 0.04 0.05 0.42 0.45 0.52 0.60

Utilities 0.11 0.13 0.12 0.48 0.55 0.71 0.88

Construction 4.54 5.44 5.96 5.82 6.42 7.23 7.60

Manufacturing 3.30 3.70 4.46 4.84 4.97 5.11 5.06

Wholesale Trade 1.82 2.04 2.34 2.89 3.10 3.47 3.75

Retail Trade 8.96 12.88 16.40 15.62 16.90 18.97 21.20

Transportation & Warehousing 0.76 0.89 1.34 2.69 2.96 3.59 4.25

Information 1.15 1.94 2.82 1.55 1.64 1.82 2.03

Finance & Insurance 3.33 4.46 5.54 6.57 7.17 8.35 9.13

Real Estate, Rental & Lease 2.69 3.60 4.47 5.97 6.53 7.81 9.33

Professional & Tech Services 2.86 5.42 7.99 9.63 10.25 11.65 13.26

Management & Enterprises 0.05 0.10 0.17 1.46 1.71 2.33 3.14

Administrative & Waste Services 1.71 3.11 7.29 7.34 7.85 8.79 9.42

Educational Services 0.67 1.27 2.04 2.77 2.99 3.37 3.66

Health Care & Social Assistance 7.37 13.95 19.23 24.19 26.71 32.46 38.40

Arts, Entertainment & Recreation 1.17 1.98 2.82 3.40 3.64 4.08 4.43

Accomodation & Food Services 5.50 9.28 10.81 12.88 13.95 16.03 17.72

Other Services 2.64 4.98 6.29 7.46 8.16 9.75 11.58

Federal Civilian Government 2.49 3.08 3.05 4.51 4.76 5.28 5.85

Federal Military Government 0.49 0.66 0.54 0.56 0.56 0.56 0.56

State and Local Government 26.43 32.62 38.43 37.33 41.52 46.38 49.77

Total Earnings (Millions 2009$) 2,306.08 3,777.25 5,417.90 7,272.79 8,298.87 10,209.50 12,384.52

Per Capita Income (2009$) 18,414.00 25,914.00 30,267.00 36,608.00 39,314.00 44,734.00 49,015.00

Avg. Household Income (2009$) 48,072.00 62,818.00 71,784.00 83,062.00 88,722.00 102,663.00 115,094.00

Per Capita Income (Current$) 8,098.00 17,476.00 25,161.00 40,396.00 48,037.00 73,967.00 117,940.00

Avg. Household Income (Current$) 21,141.00 42,364.00 59,675.00 91,657.00 108,409.00 169,750.00 276,941.00

Retail Sales Per Household (2009$) 30,769.00 31,386.00 34,878.00 36,807.00 38,058.00 40,830.00 44,034.00

Number of Households (Thousands) 55.35 71.79 87.84 100.56 116.05 127.02 136.58

Persons Per Household 2.58 2.39 2.34 2.26 2.23 2.27 2.32

Households With Money Income (Thousands) 55.35 71.79 87.84 100.56 116.05 127.02 136.58

Less than $10,000 (2009$) n.a. 10.59 12.34 14.81 15.38 13.92 12.35

$10,000 - $29,999 n.a. 20.72 23.17 26.16 25.89 23.43 20.79

$30,000 - $44,999 n.a. 10.48 12.49 15.35 16.26 14.72 13.06

$45,000 - $59,999 n.a. 8.92 10.35 10.93 15.30 17.53 16.00

$60,000 - $74,999 n.a. 5.91 7.02 8.79 10.68 14.18 17.82

$75,000 - $99,999 n.a. 6.92 8.44 8.92 12.14 16.13 21.10

$100,000 - $124,999 n.a. 4.10 5.74 5.84 7.58 10.07 13.17

$125,000 - $149,999 n.a. 1.44 2.93 3.46 4.67 6.21 8.12
$150,000 - $199,999 n.a. 1.65 2.56 3.01 3.90 5.19 6.78

$200,000 or more n.a. 1.05 2.80 3.30 4.24 5.64 7.37

Data Sources:  Woods & Poole Economics, Inc.
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2015 estimates indicate Alachua County has a population of 

258,7801 persons and 162,440 attendant employees.  These totals 

comprise 1.3 percent of the state’s population, and 1.5 percent of 

the state’s employment base.  From 1980 through 2015, population 

growth within the market area accounted for 1.04 percent of state 

growth, or 106,550 persons.  This equates to average annual 

population growth of 3,044 persons per year. 

 

During this period, 82,470 net new jobs were created in Alachua 

County, resulting in 1.3 percent of Florida’s employment growth.  

The annualized rate of employment growth from 1980 – 2015 was 

2,356 jobs.  
 

Figure 1 presents a graphic summary of population growth by age 

within the County.  It is quite interesting to note that the growth in 

Alachua County’s population was quite balanced among these 

age groups.  Few counties in Florida experienced such balanced 

population change over this time period. 

 

Fig. 1:  Alachua County 

Population Growth by Age 1980-2015

Under 35

35.7%

35 to 54

25.5%

55+

38.9%

Under 35 35 to 54 55+

 
 

Figure 2 presents the profile of area population growth by 

race/ethnic status.  Caucasian residents accounted for the largest 

share of population growth during the 1990-2015 period, at 37.6 

percent.  African-Americans accounted for 25.5 percent of 

                                                 
1 Source:  Woods & Poole Economics.  2015 estimate as reported the University of Florida Bureau of Economic and 

Business Research: 254,893 
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population growth over the previous 25 years, and Hispanics 

accounted for 21.5 percent of the population growth during this 

period.  This growth trend differs from many urban locales in Central 

and South Florida, where Hispanic cohorts comprise considerably 

larger shares of county population growth. 
 

Fig. 2:  Alachua County 

Population Growth by Ethnicity 1990-2015
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21.5%
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Fig. 3:  Alachua County 

HH Growth by Income 1990-2015 (Year 2009$)
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The profile of household growth by income status is presented in 

Figure 3.  From 1990 through 2015, the proportion of household 

growth with inflation-adjusted incomes2 of under $60,000 per year 

accounted for 57.5 percent of Alachua County’s household 

growth.  Middle to upper-middle income households, those in the 

$60,000 to $124,999 annual income range, held a noticeable but 

smaller share of growth at 23.0 percent.  Upper income households 

(those with annual incomes of $125,000 or more) made up 19.6 

percent of the County’s household formation during this 25-year 

period.  In inflation-adjusted dollars, the average household income 

has increased by 72.8 percent since 1980.  2015 estimates show that 

the average household income within the region is $91,657. 

 

With a considerable population of non-family households, Alachua 

County’s household size has historically been lower than other areas 

within the state.  In fact, the persons-per-household estimate has 

declined from 2.58 in 1980 to 2.26 in 2015. 

 

Fig. 4: Alachua County Housing Starts 

1986 - 2015
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Prior to the mid-1990s, Alachua County typically3 achieved 

between 1,000 and 1,500 housing starts annually.  Substantial 

inventories of multifamily units were delivered in the latter half of the 

1990s, effectively doubling the rate of new residential construction 

within the County.  Alachua was not immune to the effects of the 

                                                 
2 In Year 2009 dollars.  Source:  Woods and Poole Economics, Inc. 
3 In 1988, there were 2,300 housing starts in the County. 
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national housing market collapse and subsequent recession.  By 

2010 residential construction activity had fallen off by nearly 75 

percent from the first half of the decade.  A modest recovery 

began in 2012; over the past three years, annual starts have 

approached the 1,000-unit mark.   

 

Of the 73,680 new jobs created during the 1980 – 2015 period, 

industry sectors with the largest growth included health care & 

social services (16,820) and government (13,000).  These 2 sectors 

have accounted for 36.2 percent of Alachua County’s employment 

growth since 1980.   

 

Fig. 5: Alachua County 

Employment Growth By Industry 1980 - 2015
1

.2
8

1
.0

7

1
.9

3

0
.4

0

3
.2

4

3
.2

8

6
.7

7

1
.4

1

2
.1

0

2
.2

3

4
.8

3

1
3

.0
0

0
.5

3

0
.3

6

0
.3

8

0
.3

7 1
.5

4

6
.6

7

5
.6

3

1
6

.8
2

7
.3

9
-5.0

-2.5

0.0

2.5

5.0

7.5

10.0

12.5

15.0

17.5

F
m

F
F

&
O

M
n

U
t

C
n

s

M
fg

W
h

o

R
e

t

T
r&

W

In
f

F
in

/In

R
E

P
ro

.T
e

c

M
g

t.E
n

A
d

&
W

s

E
d

S
v

H
l&

S
o

A
E

&
R

e
c

A
c
&

F

O
t S

v

G
o

v
t.

T
h

o
u

s
a

n
d

s

 
 
Fig. 5(a)

Industry Sector Abbreviations

Fm = Farm RE = Real Estate, Rental & Lease

FF&O = Forestry, Fishing, & Other Pro.Tec = Professional & Tech Services

Mn = Mining Mgt.En = Management & Enterprises

Ut = Utilities Ad&Ws = Administrative & Waste Services
Cns = Construction EdSv = Educational Services

Mfg = Manufacturing Hl&So = Health Care & Social Assistance

Who = Wholesale Trade AE&Rec = Arts, Entertainment & Recreation

Ret = Retail Trade Ac&F = Accomodation & Food Services

Tr&W = Transportation & Warehousing Ot Sv = Other Services

Inf = Information Govt = Government

Fin/In = Finance & Insurance  
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Fig. 6:  Alachua County  

Average Employee Earnings (2009$)

1990-2015
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The average wage in Alachua County, when adjusted for inflation, 

has risen by 57.9 percent since 1980.  The 2015 average wage in 

Alachua County was $49,049, approximately 2 percent higher than 

the statewide average. 

 

 2.4 Growth Forecasts for Alachua County, 2015 to 2040 

 

The long-range forecasts presented for Alachua County reflect a 

market whose economic base will continue to grow steadily relative 

to the levels realized during the 1980-2015 period.   Annual 

population and employment growth from 2015 to 2040 will generally 

maintain the pace of 1980–2015 historic growth.  Population 

change will be influenced slightly more by increases in the 35 - 54 

and 55+ age groups.  Middle income households will account for 

more than two-thirds of resident expansion over the next quarter 

century.  Finally, the ethnic composition of new residents is 

expected to reflect the county's historic trend of diverse growth.   

 

Over the 2015–2040 period, population growth within Alachua 

County will account for 1.01 percent of state growth, or 76,770 

persons.  The area will see 62,520 net new jobs created by 2040, 

which will equate to 1.24 percent of Florida’s projected 

employment growth. The shaded portion of Table 2.2 provides the 

statistical detail of these economic forecasts. 
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Table 2.2:  Alachua County Economic Profile 

Growth 2015-2040 1980 1990 2000 2015 2020 2030 2040

Total Population (Thousands) 152.23 182.72 218.61 258.78 273.58 304.98 335.55

Age Under 5 Years 9.79 12.51 11.11 14.49 14.86 16.13 17.06

5 to 9 Years 9.29 12.13 12.01 12.97 14.19 15.96 17.17

10 to 14 Years 9.70 10.50 12.97 11.47 12.59 15.62 16.67

15 to 19 Years 18.12 18.06 22.51 20.03 19.44 20.61 21.46

20 to 24 Years 28.82 27.92 36.40 44.85 43.18 41.98 44.60

25 to 29 Years 17.55 17.05 17.55 22.48 25.23 18.62 22.96

30 to 34 Years 12.86 15.51 13.75 17.83 21.70 17.31 19.77

35 to 39 Years 8.48 14.04 14.22 14.06 17.00 24.04 17.18

40 to 44 Years 6.24 11.82 14.72 12.54 13.50 22.28 17.45

45 to 49 Years 5.45 8.46 14.36 12.27 12.29 17.86 25.15

50 to 54 Years 5.36 6.33 12.51 13.77 11.96 14.43 23.46

55 to 59 Years 5.32 5.66 8.80 14.78 13.43 13.04 18.69

60 to 64 Years 4.36 5.79 6.67 14.27 14.29 12.51 14.91

65 to 69 Years 3.93 5.70 5.66 11.75 13.67 13.74 13.11

70 to 74 Years 2.95 4.31 5.24 7.75 10.41 13.43 11.50

75 to 79 Years 2.01 3.22 4.52 5.24 6.77 11.85 11.66

80 to 84 Years 1.15 2.10 3.09 3.76 4.27 8.38 10.66

85 Years and Over 0.85 1.62 2.52 4.45 4.80 7.18 12.10

Median Age of Population 25.10 27.92 29.03 30.82 31.53 36.55 37.34

Caucasian Population n.a. 136.42 153.87 165.01 169.90 187.79 205.86

African-American Population n.a. 34.54 42.82 53.94 58.68 69.15 79.65

Native American Population n.a. 0.33 0.56 0.68 0.70 0.74 0.71

Asian and Pacific Islander Population n.a. 4.55 8.57 15.96 18.30 20.88 23.27

Hispanic Population 4.72 6.88 12.80 23.20 26.00 26.41 26.05

Total Employment (Thousands) 79.97 113.57 144.63 162.44 175.72 201.41 224.96

Farm 1.62 1.47 1.87 2.15 2.25 2.42 2.55

Forestry, Fishing, & Other 0.29 0.53 0.60 0.65 0.68 0.72 0.77

Mining 0.04 0.04 0.05 0.42 0.45 0.52 0.60

Utilities 0.11 0.13 0.12 0.48 0.55 0.71 0.88

Construction 4.54 5.44 5.96 5.82 6.42 7.23 7.60

Manufacturing 3.30 3.70 4.46 4.84 4.97 5.11 5.06

Wholesale Trade 1.82 2.04 2.34 2.89 3.10 3.47 3.75

Retail Trade 8.96 12.88 16.40 15.62 16.90 18.97 21.20

Transportation & Warehousing 0.76 0.89 1.34 2.69 2.96 3.59 4.25

Information 1.15 1.94 2.82 1.55 1.64 1.82 2.03

Finance & Insurance 3.33 4.46 5.54 6.57 7.17 8.35 9.13

Real Estate, Rental & Lease 2.69 3.60 4.47 5.97 6.53 7.81 9.33

Professional & Tech Services 2.86 5.42 7.99 9.63 10.25 11.65 13.26

Management & Enterprises 0.05 0.10 0.17 1.46 1.71 2.33 3.14

Administrative & Waste Services 1.71 3.11 7.29 7.34 7.85 8.79 9.42

Educational Services 0.67 1.27 2.04 2.77 2.99 3.37 3.66

Health Care & Social Assistance 7.37 13.95 19.23 24.19 26.71 32.46 38.40

Arts, Entertainment & Recreation 1.17 1.98 2.82 3.40 3.64 4.08 4.43

Accomodation & Food Services 5.50 9.28 10.81 12.88 13.95 16.03 17.72

Other Services 2.64 4.98 6.29 7.46 8.16 9.75 11.58

Federal Civilian Government 2.49 3.08 3.05 4.51 4.76 5.28 5.85

Federal Military Government 0.49 0.66 0.54 0.56 0.56 0.56 0.56

State and Local Government 26.43 32.62 38.43 37.33 41.52 46.38 49.77

Total Earnings (Millions 2009$) 2,306.08 3,777.25 5,417.90 7,272.79 8,298.87 10,209.50 12,384.52

Per Capita Income (2009$) 18,414.00 25,914.00 30,267.00 36,608.00 39,314.00 44,734.00 49,015.00

Avg. Household Income (2009$) 48,072.00 62,818.00 71,784.00 83,062.00 88,722.00 102,663.00 115,094.00

Per Capita Income (Current$) 8,098.00 17,476.00 25,161.00 40,396.00 48,037.00 73,967.00 117,940.00

Avg. Household Income (Current$) 21,141.00 42,364.00 59,675.00 91,657.00 108,409.00 169,750.00 276,941.00

Retail Sales Per Household (2009$) 30,769.00 31,386.00 34,878.00 36,807.00 38,058.00 40,830.00 44,034.00

Number of Households (Thousands) 55.35 71.79 87.84 100.56 116.05 127.02 136.58

Persons Per Household 2.58 2.39 2.34 2.26 2.23 2.27 2.32

Households With Money Income (Thousands) 55.35 71.79 87.84 100.56 116.05 127.02 136.58

Less than $10,000 (2009$) n.a. 10.59 12.34 14.81 15.38 13.92 12.35

$10,000 - $29,999 n.a. 20.72 23.17 26.16 25.89 23.43 20.79

$30,000 - $44,999 n.a. 10.48 12.49 15.35 16.26 14.72 13.06

$45,000 - $59,999 n.a. 8.92 10.35 10.93 15.30 17.53 16.00

$60,000 - $74,999 n.a. 5.91 7.02 8.79 10.68 14.18 17.82

$75,000 - $99,999 n.a. 6.92 8.44 8.92 12.14 16.13 21.10

$100,000 - $124,999 n.a. 4.10 5.74 5.84 7.58 10.07 13.17

$125,000 - $149,999 n.a. 1.44 2.93 3.46 4.67 6.21 8.12
$150,000 - $199,999 n.a. 1.65 2.56 3.01 3.90 5.19 6.78

$200,000 or more n.a. 1.05 2.80 3.30 4.24 5.64 7.37

Data Sources:  Woods & Poole Economics, Inc.
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Fig. 7:  Alachua County 

Population Growth by Age 2015-2040
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Figure 7 indicates an anticipated shift in the distribution of 

population growth by age.  Alachua County will see a slightly larger 

share of growth in the 55+ age group over the forecast horizon, 

relative to the historic trend.  39.9 percent of forecasted population 

growth will occur in the 55+ age range.  This growth will come from 

a combination of in-migration from older households and aging of 

the local population base.   In addition, residents of the “working 

adult” age cohort (35-54) will account for 39.8 percent of the 

projected resident increase, which reflects an 14.3 percent increase 

in forecasted growth share relative to the historic period. 

 

Figure 8 suggests that the future demographic profile of area 

residents will be more diverse than ever.  During the 2015-2040 

period, minority ethnic and racial segments will comprise 46.8 

percent of Alachua County’s population growth.  This is an 

impressive statistic, considering the 1990 population of Alachua 

County was 75 percent Caucasian.  Minority growth shares will 

increase across the board, including the African-American, 

Hispanic, and Asian ethnic cohorts.   
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Fig. 8:  Alachua County 

Population Growth by Ethnicity 2015-2040
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Forecasts of household growth by income suggest that Alachua 

County’s wealth will be expanding considerably, as virtually all 

residential growth is expected to occur in households with incomes 

in excess of $60,000 per year.      

 

Fig. 9:  Alachua County

HH Growth by Income 2015-2040 (Year 2009$)
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The under $60,000 income segment, accounting for nearly half of 

1990-2014 household growth, is projected to decline over the next 

24 years.   

 

The historic trend of annual housing starts reflects an average 

construction pace of 1,630 units per year.  The 2015-2040 forecasts 

of household formation suggest growth of 1,441 occupied units per 

year.  A forecasted long-range annual average of 1,536 starts per 

year for Alachua County would be consistent with these trends, 

although we would expect to see cycles of rapid construction (as 

was been the case during the late 1990s) and below average 

construction rates (as witnessed recently) during the forecast 

period. 
 

Fig. 10:  Alachua County 

Employment Growth By Industry 2015 - 2040
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53.7 percent of forecasted job growth (33,570 jobs by 2040) is 

expected to occur in the following sectors:  retail (5,580), health & 

social services (14,210), and government (13,780).  Alachua 

County’s economy is expected to expand its base of industries, 

serving a growing and demographically evolving population.  In 

total, service and government occupations will account for 74 

percent of County jobs created between 2015 and 2040. 
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3.0: Market Conditions for Retail Shopping  

3.1 Defining the Retail Shopping Center:  Primary Center Characteristics 

 

The Urban Land Institute, in its “Dollars and Cents of Shopping 

Centers” publication, provides category-based classifications of 

modern shopping centers, outlining center size and store mix 

characteristics that define a center’s type and function.  These 

classifications and associated characteristics are outlined in this 

section.    

   

As the shopping center evolved, 5 basic types emerged, each 

distinctive in its own function:  the convenience, the neighborhood, 

the community, the regional, and the super regional.  In all cases, a 

shopping center’s type and function are determined by its major 

tenant or tenants and the size of the trade area; they are never 

based solely on the area of the site or the square footage of the 

structure.  

 

A convenience center provides for the sale of personal services and 

convenience goods similar to those of a neighborhood center.  It 

contains a minimum of 3 stores, with a gross leasable area (“GLA”) 

of up to 30,000 square feet.  Instead of being anchored by a 

supermarket, a convenience center usually is anchored by some 

other type of personal/convenience service such as a minimarket. 

 

A neighborhood center provides for the sale of convenience goods 

(foods, drugs, and sundries) and personal services (laundry and dry 

cleaning, barbering, shoe repairing, etc.) for the day-to-day living 

needs of the immediate neighborhood.  It is built around the 

supermarket as the principal tenant and typically contains a GLA of 

about 60,000 square feet.  In practice, it may range in size from 

30,000 to 100,000 square feet. 

 

In addition to the convenience goods and personal services 

offered by the neighborhood center, a community center provides 

a wider range of soft lines (wearing apparel for men, women, and 

children), and hard lines (hardware and appliances).  The 

community center makes merchandise available in a greater 

variety of sizes, styles, colors, and prices.  Many centers are built 

around a junior department store, variety store, super drugstore, or 

discount department store as the major tenant, in addition to a 

supermarket.  Although a community center does not have a full 
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line department store, it may have a strong specialty store or stores.  

Its typical size is about 150,000 square feet, but in practice, it may 

range from 100,000 to 500,000 or more square feet.  Centers that fit 

the general profile of a community center but contain more than 

250,000 square feet are classified as super community centers.  In 

some cases, these centers contain more than 1 million square feet.  

As a result, the community center is the most difficult to estimate for 

size and pulling power. 

 

A power center is a type of super community center.  It contains  

category-specific, off-price anchors of 20,000 or more square feet. 

These anchors typically emphasize hard goods such as consumer 

electronics, sporting goods, office supplies, home furnishings, home 

improvement goods, bulk foods, drugs, health and beauty aids, 

toys, and personal computer hardware/software.  They tend to 

have narrowly focused but deeply merchandised category 

offerings together with more broadly merchandised, price oriented 

warehouse club and discount department stores.  Anchors in power 

centers typically occupy 85 percent or more of the total GLA.  A 

center such as Walmart could be best represented within this 

category classification. 

 

A regional center provides general merchandise, apparel, furniture, 

and home furnishings in depth and variety, as well as a range of 

services and recreational facilities.  It is built around 1 or 2 full line 

department stores of generally not less than 50,000 square feet.  Its 

typical size is about 500,000 square feet of GLA; in practice, it may 

range from 250,000 to more than 900,000 square feet.  The regional 

center provides services typical of a business district yet not as 

extensive as those of the super regional center. 

 

A super regional center offers extensive variety in general 

merchandise, apparel, furniture, and home furnishings, as well as a 

variety of services and recreation facilities.  It is built around 3 or 

more full-line department stores generally of not less than 75,000 

square feet each.  The typical size of a super regional center is 

about 1 million square feet of GLA.  In practice, the size ranges from 

about 500,000 to more than 1.5 million square feet. 

 

 3.2 Retail Shopping Center Trade Areas 

 

The ULI “Shopping Center Development Handbook” contains a 

detailed discussion of shopping center trade area analysis that 

outlines the complexities involved in the assessment of appropriate 
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retail trade areas.  The following paragraphs from Page 46 of the 

handbook include excerpts of this text discussion. 

 

“The character of a prospective retail trade area and the 

nature of the competition in it shape the character of a 

shopping center, including type, quality, and tone.  The trade 

area traditionally is the geographic area that provides the 

majority of the steady customers necessary to support a 

shopping center.   

 

As new shopping centers do not create buying power, they 

must attract existing customers from their trade areas and 

capture a portion of the new buying power as those areas 

grow.  Hence, the extent of the area from which a new 

center can be expected to draw the most significant number 

of its customers - whether residents, workers, tourists, or 

business travelers - must first be established.  Within a 

shopping center’s trade area, customers closest to the site 

affect the center most strongly, with their influence 

diminishing gradually as the distance increases.  Trade areas 

are usually divided into 3 categories or zones of influence, 

although the following general guidelines describing these 

categories vary depending on the type of center and other 

factors.” 

 

A center’s primary trade area is the geographical area from which 

the center derives its largest share of repeat sales.  This area 

typically extends to 1.5 miles for neighborhood centers, 3 to 5 miles 

for community and super community centers, and 8 to 12 miles for 

regional malls.  Driving time within the primary trade area ranges 

correspondingly from 5 to 30 minutes, and 70 to 80 percent of the 

center’s regular customers are drawn from this area.   

 

The secondary trade area generates 15 to 20 percent of the total 

sales of an average shopping center.  The extent of the secondary 

trade area is heavily influenced by the existence of similar centers 

nearby, and, as a result, the extent of secondary trade areas varies 

widely, depending on the center’s type and size, and the 

competition.  For the largest centers, it may extend 3 to 7 miles 

beyond the primary trade area. 

 

The tertiary or fringe trade area is the broadest area from which 

consumers may be drawn.  A small but sometimes significant share 

of a center’s customers - particularly for large specialty centers, 
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downtown centers, off-price centers, and entertainment centers, 

may be drawn from tourists and other travelers who do not live in 

the market at all.  Although customers who live in the tertiary trade 

area must travel greater distances, they may be attracted to a 

center because it is more accessible or it offers unusual goods, 

greater parking, more stores, better value, or higher quality 

merchandise than closer centers.  For the largest centers, driving 

time from the tertiary market area to the site can be an hour or 

more, extending 15 miles beyond the primary trade area in major 

metropolitan markets.  In much smaller markets, however, it may 

extend 50 miles or more. 

 

3.3 Defining the Walmart Supercenter Primary Retail Trade Area 

 

 Defining geographic markets or economic trade areas is, at best, 

an imprecise science.   Advanced spatial theory in the study of 

urban and regional economics provides us with some foundation 

for this exercise.  Distinct economic markets generally exist in 

geographic areas with largely homogenous demographic, political, 

and transportation elements.   

 

In the case of the proposed Walmart Supercenter, the above 

factors are considered in establishing the trade area boundary, but 

they are not the “limiting factors” in determining the extent of the 

market’s influence on this property (and vice versa).  

 

As a guide for the development of these trade area boundaries, we 

again turn to the ULI as an authoritative data source.  In its series of 

development handbooks for commercial uses, the ULI has stated 

that the primary trade area for super community retail centers 

extends a distance from 3 to 5 miles outward from the site.  For 

purposes of this analysis, we consider demographic, expenditure, 

and sales patterns within a 5-mile radius of the proposed 

Supercenter site in order to evaluate the state of the retail market 

as it applies to this shopping location. 
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3.4 Economic and Demographic Trends in the Walmart Supercenter 

Primary Retail Trade Area 

 
Table 3.1:  Walmart Supercenter Primary Trade Area

Economic Trends and Estimates of Retail Shopping Demand and Supply

2000 2010 2015 (est.) 2020 (proj.)

Population 9,140 11,138 11,666 12,315

Households 3,448 4,336 4,596 4,886

Families 2,580 3,094 3,275 3,483

Housing Units 3,653 4,830 5,092 5,382

Median HH Income $38,955 n/a $54,892 $56,123

Average HH Income $51,419 n/a $67,187 $69,350

Median Owner-Occupied 

Housing Unit Value $78,844 n/a $182,917 $189,805

Total No. Of Employees 6,622

Estimated Annual Employee 

Earnings ($millions) $267.5

Aggregate Consumer 

Expenditures $234,122,574

Consumer Retail Expenditures, 

Plus Eating & Drinking Places 192,253,448

Estimated Store Sales Per 

Square Foot $300

Estimated Sq. Footage 

Demand for Retail Space 640,845

Estimated Supply of Retail Sq. 

Footage 513,949

EXISTING PRIMARY TRADE AREA UNMET DEMAND 126,896 sq. feet  
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From 2000 through 2015, the population of the 5-mile primary trade 

area increased by 27.6 percent.  2015 estimates place the 

permanent population of this area at 11,666, residing in 4,596 

households.  As Table 3.1 illustrates, the rate of growth in this trade 

area has been noticeable over the last 15 years, and it should 

remain steady for the foreseeable future.   

 

Year 2020 forecasts project the 5-mile primary trade area at a 

population of 12,315 persons, with 4,886 households, and 5,382 

housing units.   These forecasts indicate that, over the next 5 years, 

the trade area will grow by 649 persons, 290 households, and 290 

housing units.  2015 estimates indicate that households within the 5-

mile primary trade area have an average annual income of 

$67,187.  Five-year forecasts suggest that average annual income 

of households within this trade area will approach $69,350 by 2020. 

 

The U.S. Bureau of the Census Censtats business database indicates 

that businesses within the 5-mile primary trade area employ 6,622 

persons in a variety of industries.  These businesses generate $267.5 

million annually in employee earnings.   

 

3.5 Average Daily Traffic Volumes  

 

In the process of retail site selection, the assessment of traffic flow in 

front of a candidate parcel is an important element in the 

determination of a site’s viability.  Strong pass-by traffic volumes can 

support, or in some cases even supplant, trade area population as 

the most important criterion for a development location decision.  

In the case of the proposed project, the site’s superior frontage and 

visibility along I-75 at the US 441 interchange is a major factor 

influencing development opportunities for a Walmart Supercenter. 

 

The Florida Department of Transportation’s 2014 Annual Average 

Daily Traffic report2 indicates an average daily traffic volume of 

55,500 vehicles at the I-75 reporting station closest to the subject 

property (FDOT Counter 0454).  On US 441, the counter closest to 

the subject property has an average daily traffic count of 20,000 

(FDOT Counter 5106).  This volume of traffic is substantial, and more 

than adequate to meet basic site selection thresholds for the 

considered uses. 

 

                                                 
2 Source:  FDOT website http://www2.dot.state.fl.us/FloridaTrafficOnline.  Represents most recent data available. 
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3.6 Primary Trade Area Retail Purchasing Potential and Net Demand 

Estimation 

 

According to estimates generated by Nielsen Claritas, the 4,596 

households within the 5-mile primary retail trade area spent $192.3 

million in 2015 on purchases at retail stores and eating/drinking 

establishments.  This is represented in Table 3.1.  The “typical” 

household within the trade area spent $41,830 in 2015 at these 

venues.  

 

This $192.3 million volume of consumer expenditures, at a store sales 

volume of $300 per square foot, translates to gross retail trade area 

demand of 640,845 square feet. 

 

In order to account for dollars spent in local businesses that may 

offer competitive or complimentary services, FEA obtained an 

inventory of local commercial establishments engaging in retail 

sales and dining activities from the Alachua County property 

appraiser database.  This database search identified a total of 70 

businesses, with an aggregate space inventory of 513,949 square 

feet.  The inventory of these retail uses is presented in Appendix A of 

this report. 

 

To arrive at a current day “net demand” estimate for the primary 

trade area, the local retail supply of 513,949 square feet was 

subtracted from the gross retail demand estimate of 640,845 square 

feet.  This yields a current-day unmet demand for 126,896 square 

feet of retail shopping within the primary trade area.  The Walmart 

Supercenter is planned for 158,562 square feet, plus 2,835 square 

feet for the garden center.  The analysis indicates that the unmet 

shopping demand (126,896 sq. feet) within the primary trade area 

would support 79 percent of retail activity at the proposed Walmart 

Supercenter. Referring to the ULI retail center trade area guidelines 

(previously referenced in Section 3.2 of this report), a primary trade 

area should support 70 to 80 percent of the total shopping activity 

at a retail center.   

 

The unmet trade area demand previously noted exceeds the 

requirements necessary to successfully support shopping for the 

Walmart Supercenter at its proposed size.  The quantitative 

conclusion reached by this analysis is that local demand for the 

proposed Walmart is legitimate, with sufficient local shopper dollars 

remaining to support existing area businesses, thus eliminating 

tangible competitive concerns.   
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 3.7 Other Market Demand Considerations 

 

In addition to the primary trade area demand supporting the 

proposed Walmart site, an important consideration involves the 

variety of retail product lines the proposed Supercenter will offer, 

that are currently in very limited supply or non-existent within the 

local marketplace.  Examples of these product lines include: 

 

 Home and Office Electronics  

 Business/Office Supplies and Stationery 

 Sporting Goods 

 Toys and Children’s Games 

 Full lines of women’s, men’s, and children’s apparel 

 

The local Walmart will fill these under-served market segments, as 

local residents presently must drive as far as Gainesville to find stores 

that offer full lines of the aforementioned merchandise. 

 

The access and visibility that will be enjoyed by the Walmart 

location generates the potential to draw consumers from outside of 

the trade area.  A majority of these “out-of-market” consumers 

would be interstate auto travelers, including many tourists, who are 

coming to or from other Florida destinations (e.g., Orlando, Tampa, 

Miami, Ft. Myers).  Interstate traveler demand will help to provide 

additional support for the Walmart Supercenter, beyond the 

primary trade area net demand of 126,896 square feet. 

 

The recently opened Lowe's home and building supply store 

(Lowes) near the subject property does not present a competitive 

issue for Walmart or its primary trade area, based on 2 important 

factors.  Home and building supply stores serve a very specific and 

narrow portion of the retail consumer market.  Data from the U.S. 

Consumer Expenditure Survey indicates that less than 5 percent of a 

typical household’s annual retail spending is for items found in these 

stores.   As a result, the primary geographic trade area for a large 

building supply store is much larger than the primary trade area 

outlined for Walmart in this study, often extending outward to 10 

miles or more.  Notwithstanding these considerations, the 129,734 

square foot Lowe's store is still included in the competitive supply 

analysis, for purposes of conservatism.  If this store is eliminated from 

the competitive inventory, the unmet retail demand within the 5-

mile trade area would increase from 126,896 to 256,630 square feet. 
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3.8 Market Demand Conclusions 

 

The conclusions drawn by this analysis include the following: 

 

 Sufficient unmet demand currently exists within the 5-mile 

primary retail trade area to develop a Walmart Supercenter on 

the subject property.  

 Businesses within this primary trade area have been factored into 

the demand estimation, and sufficient shopper dollars exist to 

support the Walmart Supercenter, as well as the existing local 

businesses.  Simply put, market area support for the Walmart 

Supercenter includes the continued successful operation of local 

area businesses. 

 Notwithstanding the abundance of local purchasing power, the 

40+/- businesses located along Main Street are mostly non-

competitive with the proposed Walmart Supercenter due to the 

nature of their consumer offerings.  These include specialty retail, 

restaurants, personal services, and civic services.   

 The location of the Walmart Supercenter is advantageous to 

capture “out-of-market” interstate traveler commerce, which will 

create additional support above and beyond that generated 

from primary trade area households.  

 The Walmart Supercenter will offer full retail product lines for local 

shoppers that are not readily available within the local market, 

and that area residents presently have to travel as far as 

Gainesville to obtain. 

 Uses such as home and building supply stores, which serve a 

narrow retail market segment, with larger primary trade areas, 

are not directly competitive with the proposed Walmart 

Supercenter. 

 Future population and household growth will occur within the 5-

mile primary trade area, providing further support for the 

Walmart Supercenter and other local businesses. 

● Market demand is only one business consideration affecting the 

sustainability of local area businesses.  Other factors that 

significantly impact store success, not directly attributable to 

trade area demand, include effective merchandise mix, store 

management practices, and responsive business plans.  

 Based on these factors, the proposed Walmart Supercenter 

poses no direct competitive threat to existing businesses within 

the local market, and could actually increase business volume, 

based on positive traffic generation and capture. 
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4.0: Analysis of Project Local Benefits:  Economic and Fiscal Impacts 

to the City of Alachua from the Walmart Supercenter 
 

 4.1 Assumptions Used to Estimate Direct Economic and Fiscal Impacts 

Table 4.1 below provides a summary of the various assumptions 

utilized in the formulation of the summary of economic and fiscal 

impacts for the proposed Walmart Supercenter. 

 

Table 4.1: Walmart Economic and Fiscal Analysis

Background Information and Assumptions

Proposed Walmart Supercenter Size

Store 158,562 sq. feet

Garden Center 2,835 sq. feet

 Total 161,397 sq. feet

Square feet of Store Space per Full-Time

Equivalent Employee 400

Store Sales Per Square Foot $300.00

Avg. Wage, Alachua Co, Retail/Gen Mdse. $23,956

 (Source: Agency for Workforce Innov., Q2 15)

City of Alachua Operating Millage, General

Fund (Source: City of Alachua FY 15-16 Budget) 5.9900

RIMS-II Economic Impact Multipliers

Output 1.4598

Earnings 0.3917

Employment 13.8786

(Source: U.S. Department of Commerce,

 Bureau of Economic Analysis)

Average Taxable Value Per Building Sq. Foot $77.68   

The total economic impacts to Alachua County from the proposed 

Walmart supercenter were estimated using the RIMS-II economic 

impact model methodology.  RIMS II multipliers can be estimated 

for any region composed of one or more counties and for any 

industry, or group of industries, in the national I-O table.  These 

multipliers are best suited for estimating the impacts of small 

changes on a regional economy.   To effectively use the multipliers 
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for impact analysis, users must provide geographically and 

industrially detailed information on the initial changes in output, 

earnings, or employment that are associated with the project or 

program under study. The multipliers can then be used to estimate 

the total impact of the project or program on regional output, 

earnings, and employment. 

 

Systematic analysis of economic impacts must account for the 

inter-industry relationships within regions because these relationships 

largely determine how regional economies are likely to respond to 

project and program changes. Thus, regional input-output (I-O) 

multipliers, which account for inter-industry relationships within 

regions, are useful tools for conducting economic impact analysis. 

 

RIMS II is based on an accounting framework called an I-O table. 

For each industry, an I-O table shows the industrial distribution of 

inputs purchased and outputs sold. A typical I-O table in RIMS II is 

derived mainly from two data sources:  The U.S. Bureau of Economic 

Analysis (BEA) national I-O table, which shows the input and output 

structure of nearly 500 U.S. industries, and  BEA’s regional economic 

accounts, which are used to adjust the national I-O table to show a 

region’s industrial structure and trading patterns. 

 

The national I-O table, which shows the input and output structure 

for approximately 500 industries.  Since a particular region may not 

contain all the industries found at the national level, some direct 

input requirements cannot be supplied by that region’s industries. 

Input requirements that are not produced in a study region are 

identified using BEA’s regional economic accounts.  

 

The RIMS II method for estimating regional I-O multipliers can be 

viewed as a three-step process. In the first step, the producer 

portion of the national I-O table is made region-specific by using 

four-digit SIC location quotients. In the second-step, the household 

column from the national I-O table is made region-specific. In the 

last step, the Leontief inversion approach is used to estimate 

multipliers. This inversion approach produces output, earnings, and 

employment multipliers, which can be used to trace the impacts of 

changes in final demand on the directly and indirectly affected 

industries. 

 

Empirical tests indicate that RIMS II yields multipliers that are not 

substantially different in magnitude from those generated by 

regional I-O models based on highly specified and expensive 
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surveys. For example, a comparison of 224 industry-specific 

multipliers from survey-based tables for Texas, Washington, and 

West Virginia indicates that RIMS II average multipliers overstate the 

average multipliers from the survey-based tables by approximately 

5 percent.  For the majority of individual industry-specific multipliers, 

the difference between RIMS II and survey-based multipliers is less 

than 10 percent. In addition, RIMS II and survey multipliers show 

statistically similar distributions of affected industries. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In order to apply RIMS II multipliers, direct economic data for the 

project in question is required. The results of a RIMS II analysis are 

expressed in terms of three measures of economic activity: Earnings 

(sometimes expressed as wages and salaries), Output (sometimes 

referred to as economic activity, or sales), and Jobs. 
 

Earnings Earnings refers to a measure, expressed in millions of 

dollars, of the change in the value earnings that are 

received by households from the production of regional 

goods and services for the time period covered by the 

cost estimate. 

Output This is a measure of the economic activity created by 

the spending. It refers to the change in the dollar value 

of production in all sectors of the economy to satisfy the 

new demands resulting from spending. Each time a 

dollar changes hands for products or services it increases 

the measure of output. By including products as well as 

labor, the output measure is inclusive of and typically 

significantly larger than the measure of earnings. 

Economic output is typically referred to as the Gross 

Domestic Product (GDP) at the national level.  

Industry 

Category 

Spending has to be classified by spending category 

consistent with the industry classification used by 

RIMS (see section below on spending categories). 

Year of 

Expenditure 

The time of expenditure needs to be specified in 

order to determine the time period of the 

economic consequences and in order to adjust the 

spending to current dollars for use in the estimation 

of jobs. The RIMS models were calibrated on current 

dollars and the estimate of jobs requires spending 

inputs in terms of current dollars. 

Location The spending location also needs to be specified so 

that the multipliers for the appropriate region can 

be applied. 
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Jobs This measure refers to the employment or jobs expressed 

as full time person years of employment. The measure 

refers to person years of employment, regardless of the 

term over which spending is aggregated in the input. 

Jobs are estimated by adjusting the year of spending to 

calibration year dollars. The jobs multiplier is expressed in 

terms of jobs per million dollars of spending. 

 

4.2 Local Benefits from Walmart’s Presence 

A 2005 study published by Global Insight Advisory Services 

concluded that Walmart’s U.S. presence over the 1985-2004 period 

resulted in consumer savings in excess of $263 billion.   These savings 

resulted in a 9.1 percent decline in food-at-home prices, a 4.2 

percent decline in commodities prices, and a 3.1 percent overall 

decline in inflation, as measured by the Consumer Price Index.  

Walmart’s U.S. presence is estimated to have increased aggregate 

real disposable income by 0.9 percent.  This study also estimated 

that each direct job at Walmart generates an additional 0.39 to 

0.55 jobs in the local economy, and creates overall consumer cost 

savings of approximately 4.0 percent in the local economy.  In 

addition, another 2005 study published jointly by MIT and the U.S. 

Department of Agriculture Economic Research Service concluded 

that discount general merchandise retailers such as Walmart create 

significant benefits to consumers, particularly those with lower and 

moderate incomes.  Taking a direct quote from the final sentence 

of the MIT/USDA study, "a significant decrease in consumer surplus 

arises from zoning regulations and pressure group tactics that 

restrict the entry and expansion of supercenters into particular 

geographic markets"3. 

                                                 
3 "Consumer Benefits from the Increased Competition in Shopping Outlets:  Measuring the Effect of Wal-Mart".  

Hausman, J. and Leibtag, E.  October, 2005. 
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4.3 Summary of Economic and Fiscal Impacts to the City of Alachua 

from the Walmart Supercenter 

It is estimated that Walmart would employ approximately 403 

employees with total annual earnings of $9.7 million.  Direct business 

output, measured in store sales, should exceed $48.4 million 

annually.  Indirect economic impacts include an additional 268 

jobs, $9.3 million in annual earnings, and $22.3 million in annual 

output, from area businesses supported by Walmart’s presence.  

Although the indirect impacts would occur throughout the metro 

area, some component of this spinoff impact would occur within 

the City of Alachua.  With an estimated taxable property value of 

$12.5 million, the Walmart Supercenter is expected to generate 

more than $75,000 per year in ad valorem revenue to the City of 

Alachua.  These impacts are presented in Table 4.2 below.  

 

 

Table 4.2

Walmart Economic and Fiscal Summary

Direct Economic Impacts

Employment 403

Annual Earnings $9,666,066

Annual Business Output (Sales) $48,419,100

Indirect (Spin-off) Economic Impacts

Employment (@ 0.47 multiplier) 268

Annual Earnings $9,299,695

Annual Business Output (Sales) $22,263,102

Fiscal Impacts to City of Alachua

Annual Ad Valorem Revenue,

City of Alachua $75,101

All Estimates are in 2015-16 Dollars   
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APPENDIX: 

 

MARKET AREA COMMERCIAL/RETAIL INVENTORY 

SOURCE:  ALACHUA COUNTY PROPERTY APPRAISER 
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	WM_SP_APP_EX_B_Part1
	WM_SP_APP_EX_B_Part2

	Project Name: Walmart #3873-00
	Address of Subject Property: SE Quadrant of Intersection of US 441 & I-75
	Parcel ID Numbers: PORTION OF PARCELS 03869-000-000 and 03066-000-000 - ROADS ONLY
	Existing Use of Property: Vacant
	Future Land Use Map Designation: COMM
	Zoning Designation: Commercial Intensive
	Acreage: 6.38
	Owner title holder: On
	Agent: Off
	Name of Applicants or Contact Persons: Darryl J. Tompkins
	Title: Manager
	Company if applicable: First Street Group, L.C.
	Mailing address: P.O. Box 519
	City: Alachua
	State: FL
	ZIP: 32616
	Telephone: 386-418-1000
	FAX: 386-418-1079
	email: DJTOMPKINS@aol.com
	Name of Owner title holder: N/A
	Mailing Address: 
	City_2: 
	State_2: 
	ZIP_2: 
	Is there any additional contact for sale of or options to purchase the subject property: No
	If yes list names of all parties involved: 
	Contingent: Off
	Absolute: Off


